





Bo mit Marketing
ngay nay

Marketing trong thoi dai Internet 1én ngodi



30.8 triéu ngweoi Viéet Nam dang st dung

Internet...

Asia Top Internet Countries
December 31, 2011

cine G R .0

india o [N 1210
sapan @ | N 101>
Indonesia 5 — 55.0
Korea, South 19! - 40.3
vietnam [E3 - 30.5
Philippines , - 29.7
Pakistan n - 29.1
Thatlang === B 133
Malaysia I_E . 17.7
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Ho thwérng vao web de...

Hoat dong thang trudrc (%)

Boc tin trén cdc cdng thong tinitrang web tin tirc [ oo
Str dung céng cu tim kiém
Str dung nhin tin nhanh
Download/upload tdp tin &m nhac

Sir dung email
Ghé tham trang web céng déng
Choi tré choi online
Xem truyén hinh hodc video on line

Bocblog
Download/upload anh chuplén céc trang anh 30
Gri tin nhdn SMS trén mang [ 29 :
: Il Thong tin
Ghé thAm chatroomehung 27 i vk
Ty vidt blog ¢4 nhan | 26 . R
air dung webcam [N 21 ~ Cong dong/két ban
Ghé tham di&n anicéng ddng online 20 N Giaitri
St dung dién thoai internetVolP | 14 " Thuong mai

Mua san phdmonline 4
Thue hién céc giao dich ngdn hang online 3

Ngudbn: Bao cdo clUa Yahoo va TNS Media vé tinh hinh sir dung Internet tai VN - 2010



Pong co’ vao web |a...

Tim kiém nhirng thir t8i cin phai biét
Tim théng tin t8i c¢dn
Gidi tri bang cach choi game, coi video

Lién lac v&i gia dinh va ban bé
Giri email cho moi ngudi

Giao tiép vé&i moi ngurdi

Nghién cliru

Tim nhi*ng trang web thi vi
Khamphanhirng trang web m&i

Chia sé& suy nghivéi moi nguwdi

Lién lac v&i nhirng ngudi cé cung sé thich
Gap g& nhirng ngudi méi trén mang
Luwétweb dé cam thiy thodi mai

Mua ban

Traoddi hang héa qua mang

Kiém tidn

(%)
e Il Thong tin
S " Lién lac
I 12 - Mang xa hoi
'8 N Giaitri
7 . Thuong maitrao dbi

Ngudbn: Bao cdo clUa Yahoo va TNS Media vé tinh hinh sir dung Internet tai VN - 2010



cac Cong Cu
lam marketing

Khai thac t6i da hiéu qua cua cac coéng cu



Céng cu lam marketing

Nghién citu , ) Bsn h: Cham soc khach
marketing iy b an hang hang
-Online Survey -Display Ads -Support Center -Support Center
& Poll -SEM -Telemarketing -Quan ly Database
-Website Analysis -PR Article -Microsite -SMS Marketing
-Online Event/ -Email Marketing
Activation -Affiliate
- Power Users Marketing
- SEO -SEM

- Sponsorship



NGHIEN CU’U MARKETING
(Marketing Research)



GO()gle Anal yt icr New Version | nguyenhaanhthao@gmail.com | Settings | Mv Areaiint | Haln Sinn Out
www.motibee.com b My Analytics Accounts:
- e .
22 Dashboard [ Export = || = Eml | Advanced Segments:| Al Visits v |
i Intelligence =%
& Visitors Dashboard Jul 5, 2011 - Aug 4, 2011 ~
2, Traffic Sources
[J Content _ )
B Goal | A visits = | cad = EIE) =
oals =
5,000 Wednesday, July 20, 2011 /.\. e, 5,000
o ’.—0~. .——.—.—.~. Visits: 4,135 .§.\ /.—. \.\ / '\.
i e
[# Custom Reporting \. / '®, Lo —
2,500 ~e 2,500
My Customizations
Jul 11 Jul 18 Jul 25 Aug 1
[Z custom Reports =
Advanced Segments
. Inteligence Bets Site Usage
3 Email
VINVIVINT 112,425 Visits 76.55% Bounce Rate
Help R 5 2 :
i VNN 251,226 Pageviews VAT 00:02:07 Avg. Time on Site
(?) About this Report
(2) Conversion University YT 2.23 PagesiVisit 49.98% % New Visits
(?) Common Questions
SfmJ\/\m"
2,500 2,500
3
58,1 62 visitors
view report

view report

Google Analytic - Getclicky Real time web analytics..



Google AdWords Tiéng Vit 2] | Béo.co su ch | Tre sitp | Bang nhép

Trang chu Céng cu bén ngoai

Khao sat san pham

céng cu Tim t&r khoa

Céng cu Tir khoa Dua trén mét hoac nhidu didu sau:

Cong cu wéc tinh Lwu lweng truy  Tip hodic cum tie (mét trén méi dong) Trang web
cap 3 5 =
kinh doanh gi mau giau
¥ Bao gém cac cum tie (%) ¥ liong kinh do=inl
[~ y tuong khoi nghiep
~ | oAl CAE CUm A O) Chi hién thi y twéng cd lién quan chat ché véi cac cum tirfim kiém caa toi 2

= [# Tdychonvabdlocnangcao VitriTAtcd NgdnngikTiéngViét %  Thiét bi: My tinh G& ban va may tinh xach tay

¥ Loai kéthgp 2 Tim kiém ’

Réng Bang nhap bing thong tin dang nhap AdWords ciia ban d& xem tap ho'p ddy di cac y twéng cho tim kiém nay. Gidi thiu vé di¥ liéu nay @
[Z] [Chinh xac] - - - —

“Cum tir" Taixubng v 1 Xem dwdidang vén ban v l Twong tu cac két qua nay v ] Sdnoxdo theoThcobnouansy } Cot v ‘

=/ Cum tir tim kiém (3)

Tro giap = [7] Tirkhoa Canh tranh $6 lan Tim kiém Toan cau Hang thang (2) S 1an Tim kiém Cuc bd Hang thang (2)
Céng cu tir khéa dwoc cap nhat ] kinh doanh gi mau giau 260 260
dem lai nhiing tinh nang mei

nao? 1 y tuong kinh doanh 14.800 14.800
Lam cdchnao 6é sirdungcong | | [7] - y tuong khoi nghiep 110 110
cu tlr khoa de 13y cac y twong tir

khoa va udc tinh luu lrong truy Chuyén dén trang: Hién thi hang: | 50 14|/« |1-3trongsd 3| » |[
cap? E 7‘ 7‘ ;l 77‘
Lam cach nao nhan cac j tuéng I Y tiwéng vé tir khoa (13)

:,t:lf: gz ;f ciﬂ%fsg ﬁ g;:: 232;'2 [[] Tirkhoa Canh tranh S0 lan Tim kiém Toan cau Hang thang (2) $6 1an Tim kiém Cuc b Hang thang (2)
Tai sao théng Ké v luu lrong ] y tuong kinh doanh thuong mai dien tu 73 73
truy cap tim kiém khac nhau - e

gitia cac cong cu tir khoa? ) y tuong kinh doanh cho sinh vien 58 58
Tai sao tai nén thém diu sao i} y tuong Kinh doanh moi la 1.000 1.000
\gqr;e;sg:sgqvﬂz? frong cong [ san y tuong kinh doanh 170 "

%* Co gan dau sao (0) =




GOUS[Q tre n ds kenh14.vn Search Trends

Tip: Use commas to compare multiple websites

Sign in to see and export additional Trends data.

Searches Websites

® kenh1d.vn

Daily Uniqua Visitars

Google Trends

1 1 1 1 1 1 1 1 1 1 L 1 1 1 1 1 1 1 1 1 1 L 1 1 1 1 1 1
Jan2008  Apr2008  JulZ008 OctE008 Jan 2010 AprE010  Jul20I0 Oct20N0 Jan 2011 Apr2oil

Ranked by: kenh14wn « Leam more

Regions Also visited
1. Vietnam — 1. (% 360kpop.com
2. United States - 2. hoahoctrovn
3. South Korea : 3. (% afamily.vn
4. Australia ! 4. 2sao.vn
5. Germany ! 5. kstwn
6. Japan ! 6. teendxvn
7. Canada ! 7. yeahl.com
4. Czech Republic ! 4. dienanh.net
9. Singapore ! 9. loidich com
10. Taiwan ! 10. let.vn

Get maore information on kenh14.vn with Google Ad Planner.

All regions

Also searched for

=

o w e o, MmN

- kenh14
- kenh 14
. kenh 14 vn
. kenh14 vn

2530

facebook vn

. ngoi sao
- tro choi nau
_ nhac cho viettal

. nhac cho mobifone

+ All years

Google Trends provides insights into broad search pattens. Please keep in mind that several approximations are used when computing these results. Al traffic statistics are estimates.

©2011 Google - Google Labs - Discuss - Terms of Use - Privacy Policy - Help




nguyenhaanhthao@gmail.com | Tai khoan cia téi | Tro gidp | Bang xuzt | ] Tai xuéng dwdi dang CSV | Tiéng Viét v

€ Insights for Search

Googl

beta

So sanh theo Cum tir tim kiém Bé loc

@ Cum tir tim Meo: St dung déu ngodckép d& d6i sénh cum ti¥ chinh xac. {"bdng ban”) - | Tim ki&m trén Web B

2 TS W (Eaacl agsc ' [VietNam [=] [Tétca cac phan mign |~ |

© Vitri ® |vay cong sG (%] |2004 T IZI

© Pham vi Thoi @ |trang phuc céng sd (] =iy

gian ® lvestcong so ] ITé'tcé Danh muc |[ v l
® s mi cong s (] Tim kiém
2 27 2 o i ST 3 = 5 = Tong cén
Sw quan tam Tim kiém trén Web: dam coéng s¢, vay cong so, trang phuc céng s, vest cong a g‘ i g 7 @
am cong so (=]
I 1

s, S0’ mi cong s¢
Viét Nam, 2004 - hién nay
N Mét cai tién cho chi dinh theo dia ly cia ching toi 3 dwoc ap dung tré vé trwére tir 1/1/2011. Tim hidu thém

Sw quan tam theo thoi gian

vay cdng s¢
trang phuc cong s m——— 17
vest cong s& 13

S0’ mi cong s& E—

dwdoan @ [ Dong tiéu dé tin tie @

Tim hidu y nghia clis cécsd nay

[ 1 1
2004 2005 2006 2007
* Gia tri m&i nhit trede khi di bao dwa trén mét phin dir lidu va co thé thay déi. Tim hiéu thém

100

[* Gia tri dw doan chi dwa trén phép ngoai suy cua gia tri trong qué khir. Tim hiéu thém
M] Nhing biéu dé nay

Sw quan tam theo ving | dam cong s6

[=]

(3 Thanh phé




Google Global Market Finder oIV
Doanh nghiép ctua ban Cum tir tim kiém Bé loc
Chon vi tri ciia ban: Hoa Ky v Tkhoa: yiny1 fioor Chéu My -

Chon ngdn ngi: Tiéng Anh
Nhap méi dong mét tir khéa 2
Tim ki€m cd héi
Phan phéi dia ly

Dia diém Co héi 2 Sé lan tim kiém hang thang tai dia phwong >’ Gia thau dé xuat 2 Canh tranh 2/
Hoa Ky  n— 201.000 221USs N
Canada | r—— 23.980 1,28 USS I
Argentina = 140 0,10 uUSs N
Mexico = 170 0,29USs M
Trinidad va Tobago N 140 071Uss N

Do khéi lvong thép, ching tdi d& xoda cac vi tri sau tir cac khu virc muc tiéu cla ban: Barbados, Braxin, Chile, Colombia, Costa Rica,
Cdng hoa Dominica, Ecuador, Greenland, Panama, Peru, Venezuela. Tim hiéu thém

Lwu y quan trong: Ching t6i khong thé dam bao rang nhikng tir khoa nay 58 cai thién hiéu suat chnen dich cta ban. Ngoai ra, cac ban
dich dwoc tao bang Google Dich nén cac ban dich khong phai ltic nao ciing hoan hao. Do 6, ban ¢4n xac nhan rang cac cum tir ban
chon la chinh xéc cho quang cao cla ban. Ching tdi gitr quyen tir chéi bat ky tlr khéa nao ban thém vao. Ban chiu trach nhiém ddi voi
tir khoa ban chon va bao dam ring viéc ban s dung tir khda khong vi pham bét ki luat hién hanh nao.

Tim hidu thém vé thi treé'ng toan cau

m

I 100
Ban d& sén sang dé hdi nhap toan cau?

52

Tiép can khach hang méi trén toan thé gi¢i véi Google AdWords.

DPang ky ngay bay gid »



QUANG CAO TRA PHI
(paid ads)

SEM IN- TEXT



Tinh gia tron goi theo thdi gian dat quang cao...

g1

HOUR MINUTE SECOND

DATE

DIRECTOR

Hinh th&c ban quang cdo phé bién &
cac website Viét Nam nhung da 10i
thoi so vdi thé gidi



Tuy muc tiéu 1la quang ba thuong hiéu, thu
hut nguoi click hay ban dugc hang ma chon
hinh thuoc phu hop

hay Xai bao nhiéu, tra tién bay nhiéu...



Ad Targeting FAQ M| Capture a Rectan

|1 137 040 rgusi I

-\hmg noud song ¢: Viet

. Bao gom nhifng ngudi trong 40
tudi r\r20 @n 30

2. Chon déi tugng
Pia Diém
Qudc gia: |7 | Vidt Nam;
© Mgi nai
© Theo Thanh phs
Pdi trgng quan tam
Tudi: 7! | 20 E‘- 30

Gigi Tinh: 7 (@) T&tcd  (7) Nam gidi

Sa thich va méi quan tam

() Ni gidi

Enter an interest

Két noi Facebook

3. Cac chién dich, gia ca va lén chuong trinh

Chign dich quang c3o va gi2 hdi dap

e —————————
CcPC, CPM, CPA..

*Kiém sodt dugc viéc
hién thi

*Kiém sodt duogc thoi
gian quang cao

*Kiém soat dugc ngan
sach

*Tuy chon tinh phi
theo lugt xem hoac
luot click

Tién trong tai khoan
US Dollar (USD) =

Mii gi& ciia tai khoan
Quék gia/Ving linh thé | Hoa Ky =
Méi g | (GMT-08:00) Pacific Time =

Chién dich & ngan sach

Tén chién dich Quang | Quing Céo Cia Téi

Ngan sach (usD){ | 50,00 Per day =L I
S5 tien t5i da ban mudn chi Béu mai ngdy 12 bao nhidu? (15 thids 1,00 USD)

Lich trinh

Chwngtﬁnhc;‘iigj [¥] T5n hinh chign dich cia 151 én tuc bét d3u tir hém nay

Gia ca

Dyz trén cic ya chon ddi twong cba ban, Faoebookdér\g}ugtao,47$dtom!§nrﬂsapdum Bzan
mﬂ\ephawanhaeunfuvaydnmﬁnnhapdmnhmgmngseooﬁ\euanhm
Luu vy Cac miic gid, chi phi va cac khoan khic & trén chua bao gom thué,

B3t mdt mirc gid khac (ChE 86 n3ng cao)

Panh gia quang cao & lr;lab}ng c3u hoi v& viic tao quing cdo cia
2n?




1°2 *90%

<

N DONG TOAN HOC 7S

BAN SE LA THA
5,000°/1BA09

GIAM GIA CON: 5

VNEXF’RESS | MANDARIN &

fIN NHANH VIETNAM GINRKIDEN CON

| reengrhat

-

| E: |ReS®

\ideo | Xahai The gidi_ | Kioh doanh | Vanhoa The thao | Phapluat paisong | Khoahoc Vi tinh_ | Oto - Xe may Ban doc viet Tam su P

£ < 0123.888.0123 (HN) - 0129.233.3555 (TP.HCM) Ngdisao| S’ néa|  Gamethi| ¢ Viéclam| B Evank B i xnsa timkiém oy

A - s Sl Thir nam, /87201121 239 quANG oo
T6n kém hang nghin ty 2

& A . . Li khai trai ngueoc cia .
déng I'l-eu::hl.‘lve bao di nan nhan vy massage Tan Lj”*utj:g .
dong bi doi sO Hoang Phat 3P S
vic @i s6 thué bao di gongméichila | .Tan B treong Tai chinh: P
4& xuAt aé nghién ctru nhung cling khien - *Uu tién s mot Ia kiém [ o
khong it ngudi lo 1ang. Gidi chuyén gia soat gid'
cho rang viéc 1am nay c6 thé hudng lon e .
141 khach hang, gy ton kém cho Xa hdi - Bien bong lai nong vi cac
hang nghin tj dong. Kké hoach khoan dau
:(gl()'l budn sim lo thué bao di dong bi doi .Bi bétv'l dinh thi b‘om
o nguyén ti trong bep 1.NGAN HANG BAO HIEM

5. QUAN TRI MARKETING
"“:g:“’“ 3. QUAN TRI XUAT NHAP KHAU
™ MA R g . 2
UGNEMAR , ;AN TRI DU AN VA NHAN SU

. Linh cipu hoa tie nan vi clru
meo

. Trung wong Pang co
Chanh van phong moi

. Ghé so ban than vi trot qua Ll sust

dém voi nguoi cil ‘ ' v 4
o \ 300 TRIEU BONG!

Fimen lAn~ Ann P

Man cau hén lang man . ) | = 1
& quan ca phé Sai Gon Traclu o
[=T] o digmthi2011 ==

0, a . __a s X

Khai td trung uy co
dong danh canh sat
giao théng

déi



PhomiNer.. —
1o tscte Olstn g WP Ve Oy Vit i om Nt Bt Tk i - EEE—— ]

f \
CHO BAN VE DEP HOAN HAO

as!

iva truyén théng Phuong Bong”
hop hoan hao gila cong nghé hién dai va truyén thong Phuong
két
‘ - a

By | vy uiug, SUIY | vau YUy e win yoy Lot eiuye g, ISV Iviw wing | pan, Yar o nang

chiem Khé tin chuyén "chan g3j» bi phu tink

{022

oy AN\
DL 091 R

*Ban éng ‘cap 5§

" Tuti khi g Nguéi yéu giay

* D3 Xau lai con ngoan...

Cung cdp quin
a0 Th...

* Mdi finh g3y va chuyén chan ngn,
chan daj

* Bay cdch quyén g sailam ciia gan
g

A

MS 042

A -
nhdnciptrai PR

timi,. \"' \‘;

MS 044

£~

Ché bién mén 3n | Mén n

gon | Meo vt nditro | Quan ngon | Mén Viét | Mén A li‘dn AL{x"
an baithuéc | c4e mon bénh | _ ™

>
30 phit Iam dia 96p chua gion 3n €a tuin
. , * Nha Hang paj Viét - npi 1
i : L 3 =5
hoa am thue ba mien-id'
* 3 mén chio don gian gitip "
néng 4

/
L/

lfu tinh

= c( 4 Nuée dua hiy Muc xao chua Salad'
* Con bdo hda chit gg “hai -Béuzj, ca chua ngot 6t

idi pha ATVSTP cho n uoitiéu g,
giai phap g = P -
e

Ga ran khoaj Sip com chay

* Bln swon him s4y thanh mat

* Canh muép ddng niy vai thidy

Sinh t6 xoaj,

Mua hang trj gis 850.000d khi mya bé san

pham

may tai nha ban...

Chi véi 102.000 che dich vy tay da chét v
tinh d3
Pha gi

Nhan tin s¢ hiw ngay Hing CU nha bép than ki

gia tri lén dén 1.2

chao chién 2 ma “appy Call chj V& 465.0009
0001
ban) &

Gia: 1,450,000
T/Kiém: 780,000

o 66 Nguoi mua

may xay Magic Bullet 1.450.0004 (giao

Léy sms Coupon

u Lavender va Ngam bén thao dwoc,

a70% trén gia 90c¢ 350.000 tai Tea Spa

y Ly Sﬂ)ﬁcoupon

(giao hang tan nha

Lay sms Coupon

Pha gia Ha Noj




Ne S6i iikes C3 Nho Tri Tri's
post in H8i ngui Anh xa qué
huong quén tigng me dé,

¥ BanhBéo Home

FreshBrand VN and Thanh
Tuyen are now friends,

Nc S6i commented on Son Ku's
photo: *=)) mik ma kung co o
day”

Tran Ngoc Chinh commentad
on his owin status: “Yahoo ko
co option call em oi :("

MiLi Trung Em chot nhan ra
m,trst diu : khéng cd anh eam
van song rét t6t , khéng cd
anh em cii...

™| Nguyén Thiry iikes Thanh L&
# photo.

Thiry Linh commented on her
own album: “trua mai tranh
thi quanhéei..”

! Bt Léng
. Chu Sen .
," Cuong Ta a
AR
f Hang Thinh .

A

m Khi Béng 0

Born
H Nguyen Thanh Thao a
! Pham Xusn Quy .

Write something... 0 MORE ONLINE FRIENDS (66)
MiLi liked Thu'ong Hiéu Viét.
. Alton Nguyen .

STl . p) B PR :

aé m y MiLi went to D&i Smartphone, Nang Tam
> Nhana Mirh [ Q Search * 9

| v Friends ||Mmsage Call v"

@ Livesin Ho Chi Minh City, Vietnam
® Born on January 3, 1934
9 Female

About

B post [ Photo

9|

>

m




4 Upload now

@ photobucket Find Stuff

kidjay90's album ° Follow

Viewing 71 of 501 Which one s a3 FEMALE?

View Al | View as Slideshow

£ xidjay9o

Yibod! yend
7 At ko Yur , Yous Can
Did you bW Fies o 2o & frimedd .
v o can om0 D e there v Share this photo Share

Upt 268 # atne
Email & 1M hnp:z’."5281.photcbucket.eom"albums’l
Direct link http://i281 .photobucket.eom"albums/k
HTML code <a href="hnp:l,r'5281.photcbucket,eon
IMC code [IMG]hnp:.“."QS].phozobuckel.oom"alb

o @T®

\ @.

e BEE e




Google t6 chirc su kién < |

Khodng 40.000.000 kéqué (0,26 gidy) Google.com in English  Tim kiém néng cao
Q, Moi ther Quang céo
& Hinh anh
i Video
Ed Tintcc
Nhiéu hon

Hé Chi Minh,
Thanh Phé Hé Chi

Minh

Thay ddi vi tri T6 Chirc Sw Kién
nvmedia.net/ — y

Web Ban da truy cdp trang nay 2 1an. Lan truy cap cudi: 20/01/2011
CEEL "9 T8 chive sw kién Hoang Gia - T8 chire sw kién - Cong tv 16 chirc st ... °
Cac trang tir Vigt www._tochucsu... - E.):-'i Ity trong bd nhq cache a

Nam To chuc su kien, To chirc sw kién - to chirc sw kién chuyén nghiép, cdng ty to chirc sw
Trang nwéc ngosi kién, sang tao sw kiér_!, lam sw kién. to chuc su kien, lam su kien, ...

dwoc dich Lién hé - Sw kién d4 td chirc - Hoang Gia Events - Cho thué

T6 chirc sw kién VIP Events - Té chirc sw kién - Cong ty td chirc sw kién .

Moi lic www.tochucsu.... - D4 lwu trong bd nhé: cache

Gidr qua Té chirc s kién VIP, Event, InterBrand Media té chirc s kién chuyén nghiép. cang ty té
24 gi¢ qua chirc s kién, sang tao sw kién, lam s kién, to chuc su kien, ...

Tuan qua

Théng qua T6 Chire Sw Kién | Dich Vu T6 Chire Sw Kién | Cong Ty Té Chirc Sw Kién




DANG THUAN TEXT DANG TEXT + LOGO DANG HALF-BANNER

Advertisement (2 ) Advertisement @ @ | Advertisement W)

Upload anh mién phi | Upload anh mién phi
) Xem cac bai cing chuyén muc » 5 | Xem cac bai cing Gohnnet {
A Gii thigu Anhso.net fd’ - uyénmuGidthidu & f
, Anhso.net 13 trang chia s& dnh e | Anhso.net
i www.anhso.net ¥ ! www.anhso.net ! ! U P D i ‘ ' !
t’-l RS LT llvl?l ’ﬂu }“l“ ) “Q'( uvn lgvvp s S f\' .'.' = n - m-anhw.net
t hop cua anl o rat nhigu yeu t hop cua anl o rat nhigu yeu | i

» ~ Anh séng, i~ Anh sang, | thop cla i’m o ra’t nhleu yeu
! i nh ¥ 4nh =andg,
DANG FULL-BANNER DANG BANNER VIDEO
Advertisement @ 9 Advertisemeant @ @

= lxl“j |

: horp clia 5n@)so vt nhidu yeu 2 t hop cla 5n@ rat nhidu yeu

) ik =4ng, 4nh =4ng,



SEARCH ENGINE OPTIMIZATION
(toi wu hoa may tim kiem)






Web Hinh anh Video Tin tuc Dich_f"’v.

Google

Q, Moi thir
& Hinh anh

o
H6 (lhi Minh, _

ot
iy Vit

Cac tre
Nam

Trang
duwof fdich

,___'lf)' qua
724 gior quaf
Tuan qua

0 viet bé'mg

O°C NOW N

san vinyl
Khoang 62.400.000 két qua (0,33 g

\

\] nhat . San vinyl ...

» San vinyl San nang.San

nhathoa.com/n... - B3 lwu trong
San nhwa, san nhua, phong s2
nhiéu I&p. Phu kién san nang

an vinyl dong nhat, san vinyl
an nang nhém. ...

nhiéu 16:;p. Phu kién ...

San Vinyl
nhathoa.conV...

\ -Pa Iy
: gChe

2 bal dang . hat: 3 Thang Sau 2010

San vmyl (san nhwa, san P 'VC) 1& mét vét liéu san rat pho bién & cac nwéc phét trién. Tuy
nhién & Viét nam, san vinyl chii yéu méi dwoc biét ..

dan cua cac ki sw két ciu ...

San Vinyl
www_tienphath

THAM TRAI S
THAM TRAI KHACH SAN - GIAY DAN TUONG - SAN VINYL- GACH NHUA - V.,

DUNG ...

16 Thang Mwéi Mot 2010 — San nha Céng ty TNHH Dau Tw Phét Trién Xay Dwng va Thuong
Mai Dich Vu Thanh Phat Ia mét cdng ty chuyén nghiép trong viéc phan phdi va lap ...
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Onsite checklist

Web pages Title Tag
Meta Description

Meta Keywords

Meta Robots

Sitemap Creation
Submission to Search Engines
Extra pinging

Broken Link Checking
Keyword Density Check
Image Optimization
Link Optimization

v
v
v
v
v
v
v
v
v
v
v

Offsite checklist

Link building

Directory submission
Article distribution
Press release submissions
Forum posting

Blog commenting

Manual link building

Link exchanges

Social bookmarking
submission

v’ Social media optimization

AN N N U U N N

Thi# hang trén Két qud tim kiém cang cao, co héi c6 thém

nhiéu Rhdch hang cang Lon.



Ban cdi khach hang can, dung ban cai minh
co.

Can phai phan doan khach hang tiém nang tim
kiém gi trén trang cla minh dé lam SEO
nhitng tu khdéa ho sé dung thay vi lam SEO
nhitng tUr khéa ma ban cho la minh cé thé
manh. Tat nhién tu khoéa ciing phai phu hop
véi chién lwogc branding cla cong ty.



pirng ngbéi doan mo. H3y s dung cac cong cu nghién cltu Keywords
nhu Keywords Tool, KeyWord Tracker, Google Insight for Search..
dé tim hiéu nhitng tir khéa ma khach hang tiém nang quan tam
nhat.




iéu nguoi xem ma
h xac khach hang
sé thu hdt nhiéu traffic
khéa “ké hoach t6 chirc sw kién” nhung tir “ké hoach té
ién” giup ban tiép can chinh xac nhitng nguoi lam




“Content is King” 1a cau néi clra miéng cua
nguoi lam SEO.

NOi dung dung trong tam vdi mat do tu khoda
hgp ly giup trang web dugc uu tién hon. Sy
cap nhat hang ngay, hang tuan giup may tim
kiém wu ai tham quan trang web cua ban hon.



Landing Page chira ndéi dung phu hop muc
dich khach hang tim kiém sé giir chan ho
lai 1au hon.

Lua chon cac website phlu hgp, dé nghi trao
déi link, lam forum seeding, dang bai cé
dan ngudn hodc mua lién k&t - 1lam moi céch
dé dua link website cla minh 1én.



Néu nhitng website cé th& hang, uy tin va
c6 néi dung tuong dong dan lién két cua
website ban thi do la mét dieéu rat coé gia
tri.

T khéa (keyword) néi vé gi thi ndi dung
landing page phai phan anh diéu dé.
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SOCIAL MEDIA MARKETING
(marketing trén truyén théng xa héi)

*F‘ m (7 iY's @_}



€ING  tamtay.vn - nuet Seribd

v *3‘ sideshare

Social
Media ¢
ViétNam

Buzz.vn

* LinkHay.com

G e e




Tao blog truyén théng: Tao blog
riéng cua ctr, dang cac théng
tin phu hgp, add friends va
thyc hién truyén thoéng

Khuyén khich user tag anh, tag
bai: SI dung tag lam céng cu dé
truyén théng rong rai theo cap
s6 nhan.

Dung power user: Moi hot blogger
hay blogger c¢6 nhiéu friends
viét bai, dua tin vé chuong
trinh: DPua tin 1 cach khéo 1léo
va gay quan tam cho du luan mot
cach ty nhién.

Comment: duong link web site 1én
cac blog cé thoéng tin tuong dong
dé thu hat sy cha y




2. Social Network

>I< LinkHay.com

Mang chia sé tin tlc _
facebook ]

Henantrua vn
Buzz.vin
tamtay.vn

Véng tay I6n méi @ﬂm@ me
gb (©) CywORLD

truongxua.vn
thai gian khdng thé xda nhda

CING

Goi link, théng tin:
tin 1én cac trang, thao
cho 1én Top

o Tao profile quang cdo: Tao profi
riéng cho chuong trinh trén cac trang
cho phép tao profile, cung cap thoéng
tin hitu ich cho ngudi dung, thém Friend
va quang ba

o Binh luan, tranh cai: Binh luan, tranh
cai xung quanh mdét van dé nao dé lién
quan dén ctr, va 16i kéo déng dao nguoi
tham gia

o Dung avatar/bai clGa user dé truyén
théng : Chon ra 1 nhdém user (thuong 1la
c6 nhiéu friends va friends 1la doi
tugng muc tiéu) tra tién cho ho thay
avatar c¢c6 logo SP/ctr /dang Dbai
note/status néi vé chuwong trinh, san
pham/gdi  tin nhan cd nhan/gdi
invitation cho Friend cla ho.

o Moi dung thir, moi nhan xét: bua ra 10i
moi dung thl san pham, mdi ngudi dung
nhan xét vé ndé, muc dich cubéi cung 1la
16i kéo su chi y cla d6i tugng dén
SP/ctr can quang ba..

o Game, Apps..



3. Media Sharing

slide  flickr

(i1 Tube.

Cll

Clip.»

-—)
J
_KJ
<
>

Anhse net

Chwa 5d Ahadnn knde - Kb nds vk wm

NGHE NHAC MOI LUC MOI NOI

“';, slideshare

Present Yourself

Géi clip, hinh, presentation, truyén
tranh tu vé, truyén cudi, tho.. cé6 noi
dung hdp dan lién quan dén SP/ctr: va
lan truyén link trén mang dé gay chud y
cho cu dan mang

Tao cudc thi: Tao mét cudc thi (thi
clip, thi hat, thi anh..) thu hit déi
tugng tham gia va van dong ban be,
nguoi than cla minh vote -> tang sé
lugng tuyén truyén theo cdp s6 nhan.

Phéng van truc tuyén: Phong van truc
tuyén 1 nguoi gay anh hudng du luéan
(ngdi sao, VIP trong 1 1lanh vuc..) dé
thu hut sy quan tam, va trong cudc PV
c6 dé cap dén SP/ctr.

Binh chon, truwng cau: Dua ra cdc binh
chon, trung cau vé 1 «clip, hinh,
poster, muc dich cuéi cung la 16i kéo
sy chu y cla d6i tugng dén SP/ctr can
quang ba.



G&i tin nhan vao hép thu dén cula
tat ca thanh vién: Dung phan mém
Mass PM g&i tin nhan quang ba vao
hop tin nhan riéng cla thanh vién
dién dan

Tao cac topic gay chu y: bang
cac topic quang cao truc
tiép/gian tiép vé SP/ctr gay chu
y cho thanh vién dién dan, binh
luan, tranh cai... That nhiéu
xung quanh van dé cho thém phan
néng hoi.

Test san pham, bau chon: La nhiing
cach dé dang gdy chui y cho d6i
tugng va khuyén khich dugc déi
tugng tuong tac, dua ra phan hoi.
Muc dich gian tiép la gay chu y
cho déi tuong.

Tao box, topic uwu tién cé tra
phi: Trd tién cho admin dé dugc
danh sticky cho topic hoac mé
nguyén 1 box cho SP/ctr dé
ngudi quang cdo c6 thé truc
tiép tuong tac vdi thanh vién
dién dan.




Email Marketing



g MailChimp
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Ngudi ta dung Email Marketing deé

MO1i mua hang

Théng bdo sdn pham mdi

Gidi thiéu chuong trinh khyén mai
Nhac nhé cho khach hang

Gan loc database

HO trg ngudi dung

Lam Viral Marketing

Moi tham gia su kién

Tiép can lugng 16n khach hang trong thoi gian ngan
voi chi phi thap



Thu thap dung dia chi
email cla cac khach
hang muc tiéu va dugc
sy dong y cla ho sé
tang ty 1é mé va giam
nguy co mail bi liét
vao spam.

Tiéu dé dang Gay to
mo, hoi thuc, cung céap
loi ich cu thé, hay
néu ra van dé nguoi
dung dang gap phai sé
tang ty 1é md mail.

Trinh bay dep, ca nhan
héa, ngan gon, slc
tich, thu hdt ho dén
nhitng dong cudi cung..

Lam thé nao dé c6 1 chién dich Email Marketing thanh céng?




CAC HINH THUC GO

EMAIL MARKETING

-Gidi han vé s6 lugng: Gmail chi duwgc gdi 200 email/ngay, Yahoo chi dugc goi 100
email/ngay

-Khéng c6 san cac mau HTML Template dé trang tri email

-Khéng theo d6i dugc lugng md thu, lugng click, théng ké nglng nhan tin, lugng mail
hong...

- GOi dugc mot s6 lugng 16n mail

- Server c6 uy tin thi ty 1& mail vao Inbox cua ngudi nhan cang cao.

- D& sir dung, khdéng can cai dat vi tich hop san trén trang web cla nha cung cap
- Theo déi va do luong dugc hiéu qua

- Thudng c6 san cac madu HTML cho khach hang s dung dé trang tri mail

- GO&i dugc moét s6 lugng 1dn mail

- Server c6 uy tin thi ty 1é& mail vao Inbox cua nguoi nhan cang cao.
- Can mdét phan mém gdi mail dé cai dat vao hosting, server

- Can can thiép vé cai dat trén hosting, server cho nén phirc tap hon



TOP 10

DICH VU EMAIL MARKETING TREN THE GIOI

10-9 Excellent
86 Good
54 Average
3-2 Poor

1-0 Bad

Ratings
® Overall Rating
W Feature Set

W Email Campaign Creation

B Campaign Reporting
Ease of Use

@ Help & Support

Monthly Pricing Options
Up to 500 Contacts

Up to 1,000 Contacts

Up to 2,500 Contacts

Up to 5,000 Contacts

Up to 10,000 Contacts

Up to 25,000 Contacts

-
o

= N W A OO N 0w

Contact Management Features

iContact

‘iContact

$14.00
$18.00
$29.00
$47.00
$74.00

Benchmark Constant Pinpginte GetResponse Mailigen Vertical Mad Mimi Graphichsil Campsigner
Email ontact Response
- I 4 |
h S T B3
e . Contoct”

9.83 9.38 8.83 8.70 8.63 8.55 8.28 8.13 8.10 8.08
§$9.95 §15.00 N/A N/A §10.00 $7.50 $8.00 $9.95 $10.00
$12.95 $320.00 N/A $15 $25.00 $15.00 $10.00 §9.95 $10.00
$19.95 $20.00 N/A $25 §25.00 $32.50 $14.00 $19.95 $25.00
$35.00 $50.00 $42.00 845 $40.00 $20.00 $24.00 $19.95 $40.00
$680.00 §75.00 $79.00 S685 $80.00 $120.00 $238.00 $29.95 $55.00
$112.00 $150.00 §$150.00 $145 §120.00 $200.00 $§75.00 $129.95 $120.00

$148.00

http://www.toptenreviews.com



BANG GIA
MOT SO DICH VU EMAIL MARKETING TAI VIET NAM

* Vao thang 7 nam 2012. So sanh & gdéi gri 50,000 mail/thang

iclick.vn 1,200,000

icontact 1,000,000

netnam.vn 1,200,000

bits77 1,000,000

linkleads.vn 1,150,000

Hau hét dung md nguon cua dich vu Interspire Email Marketer



SMS Marketing



SN S dung dich vu goi tin nhan
B Ericxson chu dong chuyén gii tin nhan
Molda. & a7 quang cao tdi khach hang la

Giam 500,000 khi mua Nokia cac thué bao dién thoai.
C3 wifi, chi con 2,289,000d va

mien phi Mobile Internet

450Mbps/6 thang, Chi tiet

R e aa Thong tin SMS ma khach hang
tiém nang mudén nhan 1a nhitng
thong tin thudc cac 1linh vyc:
e Thong tin khuyén mai

« Quang cao tiép thi

* Dich vy, thuong mai

Tai chinh, ngan hang

Quan ly, phan phéi

Cac chién dich Marketing

Goi Tuy chon

- GLINKADS-



Xay dung mot
chién dich

Digital
marketing

Nam bat co hoi thanh cong véi ngudi dung mang



Phan tich
thi truong
& san pham,

Xac dinh Théng diép
muc tiéu, can truyén
muc dich tai

Chién lugc Thuc thi &
Khach hang & cong cu do luong

myc tiéu




Phan tich thi
truong(Market
Research )

Nghién ciru khach
- hang(Customer
Research Research)

Phan tich website
(Site Audit)

J

Nghién ciru tir khéa
(Keyword Research)

—

\



Phan tich
thi truong
& san pham,

Xac dinh Théng diép
muc tiéu, can truyén
muc dich tai

Chién lugc Thuc thi &
Khach hang & cong cu do luong

muc tiéu




Doanh so6

@Sé’ luong

khach hang
trung thanh

&

Thi phan

Muc dich

Loi nhuan



L g

Su nhan biét
cua khach hang

Xay dung lién
hé mat thiét
vOi khach hang

1
| |

e

Xay dung
mot cong dong
nguoi dung

Muc dich

Khang dinh
sy hién dién
trén Internet
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Online advertising (banner ads) * Email

= Direct response = Bounce rates
= Click through rates . OPen rates
* [nteraction rates = (lick through rat_es
= Post impression clicks = Most popular articles

= Brand response = Number of forwards
= Impressions served = Search

Websites * Keywords
= Visitors * Position

Cost per click

= Time spent on site Cost per lead

= Number of pages viewed

= (Cost per sale
= Sign-ups/Registrations * Blogs
= Most popular pages = \iews
= |nternal searches = Comments
= Paths through site = Linking to
= Returning traffic = Search terms

Referring sites



Phan tich
thi truong
& san pham,

Xac dinh Thong diép
muc tiéu, can truyén
muc dich tai

Chién lugc Thuc thi &
Khach hang & cong cu do luong

muc tiéu




Thu vi, 16i cudén (Interesting)

Cé cam xuc (Emotional)

Cé tinh thoéi thudc (Urgen)

Cé tinh lan truyén (Viral)



Phan tich
thi truong
& san pham,

Xac dinh Théng diép
muc tiéu, can truyén
muc dich tai

Chién luogc Thuyc thi &
Khach hang & coéng cu do luong

muc tiéu




e

= Paid Ads (
 Marketing 9 Marketing = Social Media

0950 = Emai Marketing - el likzele = Email Marketing

= Social Media . , Marketing ,
Marketing izl - Support Center ~ Markteting

= SMS Marketing

Quy trinh ra quyét dinh mua hang

S *M6 hinh nay do Dentsu dé xuat

s —

made by www.wallcoo.com | Augustrzrﬂﬁé



Phan tich
thi truong
& san pham,

Xac dinh Théng diép
muc tiéu, can truyén
muc dich tai

Chién lugc Thuc thi &
Khach hang & cong cu do luong

muc tiéu




Mang xa hoi
(Facebook,
Myspace)

Twitter

Blog

Dién dan (Forum)

Video/Anh

Nhan biét / cam
nhan thuong hiéu

RSS feed

Social bookmarking
(Digg. Stumble
Upon, Del.icio.us)

SO luong fan page/ ban bé, s6
luong IGi binh ludn/ngay/tuan/
thang, s6 luong cudc thao luan caa
Cac fan, hoac s6 luong ngudi dang
ky nhan thong bao qua email . . .

SO luong retweet, s6 luong follower,
khuynh hudng trén Twitter...

S& lugng I5i binh luan, sé luong
ngudi dang nhap, thai gian ho doc
bai viét, s6 luong /ink ma bai viét
duocdan dén...

S&é luong thanh vién méi, s luong
bai viét dang moi ngay, s6 luong
chd dé thao ludn modi tudn, sd luong
cac thanh vién tich auc moi thang. ..

S& luong luot xem, s6 luong 16§
binh ludn, x&p hang, s6 luong
ngudi dang nhap/ban bée._..

Nhiéu ngudi dé cap dén thuong
hiéu/san pham/dich vu cia doanh
nghiép, 96 cam nhan tich cuc, %%
cam nhan tiéu cuc...

S& luong ngudi dang ky, s& luoct
doc tin feed...

S&6 luong ngudi luu cac bai bao
mang hay cac bai blog, sé luong
ngudi dlick vao cac biéu tuong caa
social bookmarking

www.buddymedia.com
https-=//analytics.postrank.com
www.facebook.com/fexicon
http=//bit.ly

http-//tweetstats.com
www.buddymedia.com
http-//bit.ly

www.socialmeter.com
www.cocomment.com
www.google.com/analytics

htip-//boardreader.com
www.cocomment.com
www.google.com/alerts
www.google.comv/analytics

www.google.comv/analytics
www.feedky.com

www.radiané.com
www.cocomment.com
Google Trend
http-//socialmention.com

Google Feed Reader (Feed Burner)
http=//bit ly
www.sodalmention.com

www.sociaimeter.com

http-//bit.ly

Digg hay Stumblie Upon déu ¢6 cac cdng
curiéng...
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100 KPIs to measure

Volume of consumer-created buzz for a brand based on number of posts

Amount of buzz based on number of impressions

Shift in buzz over time

Buzz by time of day / daypart

Seasonality of buzz

Competitive buzz

Buzz by category / topic

Buzz by social channel (forums, social networks, blogs, Twitter, etc)

Buzz by stage in purchase funnel (e.g., researching vs. completing transaction vs. post-purchase)

. Asset popularity (e.qg., if several videos are available to embed, which is used more)
. Mainstream media mentions

. Fans

. Followers

. Friends

. Growth rate of fans, followers, and friends

. Rate of virality / pass-along

. Change in virality rates over time

. Second-degree reach (connections to fans, followers, and friends exposed - by people or impressions)
. Embeds/ Installs

. Downloads

. Uploads

. User-initiated views (e.g., for videos)

. Ratio of embeds or favoriting to views

. Likes / favorites

. Comments

. Ratings

. Social bookmarks

. Subscriptions (RSS, podcasts, video series)

. Pageviews (for blogs, microsites, etc)

. Effective CPM based on spend per impressions received

. Change in search engine rankings for the site linked to through social media

. Change in search engine share of voice for all social sites promoting the brand
. Increase in searches due to social activity

. Percentage of buzz containing links

. Links ranked by influence of publishers

www . marketersstudio.com




100 KPIs to measure

36. Percentage of buzz containing multimedia (images, video, audio)

37. Share of voice on social sites when running earned and paid media in same environment
38. Influence of consumers reached

39. Influence of publishers reached (e.g., blogs)

40. Influence of brands participating in social channels

41. Demographics of target audience engaged with social channels

42. Demographics of audience reached through social media

43. Social media habits/interests of target audience

44. Geography of participating consumers

45. Sentiment by volume of posts

46. Sentiment by volume of impressions

47. Shift in sentiment before, during, and after social marketing programs

48. Languages spoken by participating consumers

49. Time spent with distributed content

50. Time spent on site through social media referrals

51. Method of content discovery (search, pass-along, discovery engines, etc)
52. Clicks

53. Percentage of traffic generated from earned media

54. View-throughs

55. Number of interactions

56. Interaction/engagement rate

57. Frequency of social interactions per consumer

58. Percentage of videos viewed

59. Polls taken / votes received

60. Brand association

61. Purchase consideration

62. Number of user-generated submissions received

63. Exposures of virtual gifts

64. Number of virtual gifts given

65. Relative popularity of content

66. Tags added

67. Attributes of tags (e.g., how well they match the brand's perception of itself)
68. Registrations from third-party social logins (e.g., Facebook Connect, Twitter OAuth)
69. Registrations by channel (e.g., Web, desktop application, mobile application, SMS, etc)



100 KPIs to measure

70. Contest entries

71. Number of chat room participants

72. Wiki contributors

73. Impact of offline marketing/events on social marketing programs or buzz
74. User-generated content created that can be used by the marketer in other channels
75. Customers assisted

76. Savings per customer assisted through direct social media interactions compared to other channels (e.g., call centers, in-store)
77. Savings generated by enabling customers to connect with each other

78. Impact on first contact resolution (FCR) (hat tip to Forrester Research for that one)
79. Customer satisfaction

80. Volume of customer feedback generated

81. Research & development time saved based on feedback from social media
82. Suggestions implemented from social feedback

83. Costs saved from not spending on traditional research

84. Impact on online sales

85. Impact on offline sales

86. Discount redemption rate

87. Impact on other offline behavior (e.g., TV tune-in)

88. Leads generated

89. Products sampled

90. Visits to store locator pages

91. Conversion change due to user ratings, reviews

92. Rate of customer/visitor retention

93. Impact on customer lifetime value

94. Customer acquisition / retention costs through social media

95. Change in market share

96. Earned media's impact on results from paid media

97. Responses to socially posted events

98. Attendance generated at in-person events

99. Employees reached (for internal programs)

100. Job applications received



http://facebook.com/HoiNhungNguoilLamOMarketingAgency

Thank you for your time!

* Bai cé tham khao ti&r nhiéu ngubn



