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What is social media marketing? 

The use of social networks, online 
communities, blogs, wikis or any other 

online collaborative media for marketing, 
sales, pr and customer service 



A Maine Coon with big dreams. 



Many topics covered  
can be creatively applied to both:  

Libraries and Distributors 



How are audiences  
sourcing their media? 



Over 16 Million Subscribers 
2 Millions DVD rentals shipped per day 

-LA Times, 7/30/10 



Estimated 122,101 libraries of all kinds in 
United States today.  
 

– ALA Library Fact Sheet 1 (8/2010) 



– ALA Library Fact Sheet 1 (8/2010) 



So who rents out more  
DVDs per day-  

Libraries or Netflix? 



Libraries! 



Thank You Librarians! 



Everyday public libraries loan 
out 2.1 Million DVDs!  

-LA Times, 7/30/10 



But wait… Librarians have  
told me that’s not enough.  

“We NEED more…” 



Some challenges for librarians 

• Polling community for new content ideas 

• Discovering new content- easily 

• Increasing media usage 

• In-house social media gate keepers 

• Not enough time 



Some challenges for distributors 

• Traditional advertising failing 

• Hard to reach all buyers 

• Aggressive content competition 

• Title awareness 



“Advertising is a wasted pool of resources” 

The New Rules of Marketing and PR: How to Use News Releases, 
Blogs, Podcasting, Viral Marketing and Online Media to Reach 
Buyers Directly (Hardcover) 

 

by David Meerman Scott (Author) 



DVD Release Report 
(Jan - Sept) 

• 2009 = 10,686 

• 2010 = 9,206 

• Average of 255 titles released per week 

- dvdreleasereport.com,10/21/10 



Noisy World 



We share the SAME challenges  
with discovering, sharing,  

& promoting content. 



Session Goals 

• Understanding audience discovery patterns 

• Developing great content 

• Finding & engaging audiences 

• Building subscriber lists 

• Learning to be a giver & not a taker 

• Showing the Love- lots of it 

 



Terminology 

• SMM = Social Media Marketing 

• SEM = Search Engine Marketing 

• SE = Search Engines (Google, Bing, YouTube) 

• KW = Keyword  

• Page Rank = Google page rank 

• Audience = buyer, patron, or student 

• Organic Search = natural results from SE 

• CTA = Call to Action  



Traditional Audience  
Search Patterns 

• Reads and responds to print ads 

• Opens direct marketing snail mail 

• Influenced by major film critics 

• Keeps AND uses current Yellow Pages phone book 

 

 

 



Modern Audience  
Search Patterns 

• Shops & gathers info via search engines 

• Reads news via social media sites (ie. Blogs, 
Twitter, Facebook, Digg, etc…) 

• Influenced by on-line reviews & ratings 
from people they don’t even know! 

• Uses Google as their “Yellow Pages” 

• Mobile search 

 



Here’s the Challenge 

• Adapt & engage with 
new discovery 
patterns 

• Develop inbound 
marketing strategies 

• Integrate SEM & SMM 
with traditional 
outbound marketing 



Build the base first. 

Search Engine Marketing 



Search Engine Marketing Plan 
 

• Establish site conversion goals 

• Create unique content 

• Test 

• Repeat 



Conversion Goals 

• Target site? (blog, home, FB, Twitter, etc…) 

• What’s the Call-To-Action?  

• Join, Like, Follow, Click, Call, Add to cart? 

• Clear goals on target pages (K.I.S.S.) 

 

 





Creating Good Content 

• Develop KW list for unique content strategy 
for every campaign 

• Seed new and “old” content into social media 
outlets 

 



Testing 

• Benefits of SEM: Fast Testing – Quick Results 

• Review web analytics 

• ABC- Always Be Converting  

• ABT- Always Be Testing  

 



Start With Great Content 

• Develop a keyword 
strategy for every 
campaign 

• Create unique content 
that is KW rich for 
target audience 

• Content is KING! 



“Either write something worth reading about or  
do something worth writing about.” 

- Ben Franklin 



Keyword Research 

• Important first step 

• Content lacking KW’s won’t get found easily 

• Aim to get on the 1st pg of Google 

 



User intent? 
 



Building a keyword list  

• Start with your basic KW list 

• Use KW tools  & SE to confirm & add 

• Related & long-tail KW’s important 

• Divide complete list into groups & prioritize 

 



Google keyword tool 



-Example- 
Develop KW list for film 

• Subject matter 

• Talent 

• Language 

• Genre 

• Message 

 



Pray The Devil Back To Hell 
 

• Primary KW: 
• Women 
• Liberian 
• Civil war 
• Peace 
• Activism 
• Documentary 
• Africa 

 

 

• Secondary KW: 
• Gini Reticker 
• Abigail Disney 
• Political 
• Pray the Devil Back to Hell 
• Peace-building 
• Ghana 
• NY Times 
• LA Times 

 

-Combine KW’s to create phrases 

 









Create Content 

• 3 U’s – Useful, Updated, Unique (Seth Godin) 

• Articles 

• Reviews 

• Whitepaper 

• Place content on your site, blog, & 
everywhere else applicable 

• Content is KING! 

 



Identify audience for each film 

• Work, live, play? 

• Needs?  

• Married? Children?  

• Social class? 

• Student? 

• Age?  

• Gender?  

• Religion? 

• Languages? 

• Interests? 

• What films do they rent, 
buy? 



Once you ID your audience  

• Target their groups 

• Participate with their 
communities 

• Become part of their 
community of 
“friends” 

• Share your content 



Define Silos 
(Groups) 

- Use KW list to ID silos 

- Create a marketing plan for each silo  

- Target silos based on KW’s 

- If silo is competitive or has a lot of “noise”, try    

tier 2 KW’s 

- Incorporate KW’s into website & social media 

outreach 

 

 



Summary of KW research strategies 

• ID customers & their search patterns 

• Develop KW list & long-tail phrases 

• ID silos, groups, & influential people/sites 

• Use KWs for unique content creation 
strategies  

 



SEM Benefits 
 

• Traffic and Links to your site 

• Page rank and SE results lift 

• Develop relationships (audience & others) 

• Create Buzz 

• Rent and sell more DVDs 

 



With unique content  
you’re now ready to engage  

with your audience. 



Social Media Marketing 



SMM success based on: 

Creativity and Quality of Content! 



Simple Rules: 

Be Social with Great Content. 



• Become genuinely interested in other people 

• A person’s name is the sweetest & most 
important sound in any language 

• Talk in terms of their interests 

• Smile 

 

How to win friends & influence people 
Dale Carnegie, 1937 



Where can you engage 
with your audience? 



Popular Social Media Platforms 



Social Networking 

• FaceBook 

• Twitter 

• LinkedIn 

• Groups, Forums & Mailing Lists 

 



20 Million people visit Walmart each day. 
250 Million people visit FaceBook each day. 

-website magazine, 11/2010 



FaceBook 

• Create fan page & engage with audience 

• Join local & relevant groups 

• Create events 

• Private message influencers & authorities 

• Give to the community 

• NO full-time sales messages 

• DON’T JUST TAKE! 

 

Strategy 



Build the Fan page 

• Create pages for specific departments & films 

• Try vanity URL (with KW?) 

• Migrate from personal page to create separation 
from work 

• Add logos, images, links, & KW rich descriptions 

• Business contacts don’t want to see your 
personal beach photos 

• Anyone take pictures today for their Fan pg? 





Promoting your Fan page 

• Invite your friends to be a fan 

• Get people to “like” your page 

• Use FB plug-ins on your website  

• Include link in newsletters, cards, sites, etc… 

• Promote with your email signature 

• Cross-link to Twitter 

• Tag colleagues in photos 

• In-bound messages will start 

 





Engage with your Audience 

• Give them a reason to visit your page 
• Talk to your Fans 
• Update content often- daily if possible 
• NO F/T sales pitches (deals ok) 
• Post unique content related to industry 
• Tips, tricks, & lists work well 
• Less “I” & “we” 
• More “you” & “your” 
• Invite industry experts to guest blog 



 

Conversion 

Goal 

 



Members 

Social 



Pray The Devil  
FB group possibilities 

United States of Africa (3,765)

UNITED STATES OF AFRICA (3,681)

Must See Documentaries! (408)

The Liberian Network (236)

Documentaries (230)

African Child Peace Initiative (254)

Documentaries... Documentaries... Documentaries!!! (175)

PRAY THE DEVIL BACK TO HELL (153)

Pray The Devil Back To Hell Film: Officia l Fan Group (151)

Peace through Music (1,028)

African Peace Movement (76)

African peace (73)

Pray the Devil Back to Hell Officia l Discussion Group (66)

Movement for Peace in Africa (58)

LIBERIAN UNITED WOMEN IN PROGRESS (LUWIP) (53)

Movement for Peace, Prosperity and Good Governance in Africa (31)

WOMEN OF LIBERIA: FIGHTING FOR PEACE (22)



Over 160 Million users. 

Co-founder predicts 1 billion in future! 

-Cnet news 10/14/10 



• A form of micro-blogging  
• Brand your “specific” channel 
• Ability to drive large traffic to your site 
• Tweets are now indexed on Google results 
• Can be used for promotions 
• Customer service a benefit or hazard 
• Major film presence, Librarians there too 
• Measured in minutes 



Simple Goal- Be Social 



Twitter Strategy 

• Build followers - use lists to ID your community 

• Tweet valuable content frequently 

• Aim to get Retweeted 

• ID opportunities to participate in conversations 

• Give to the community!  Don’t just take. 

• Link to FB Fan page 

• Private = No Followers 

• Test 

 



Set up profile 

• Include headshot picture 

• Bio with KWs 

• Link to target URL.  Use shortener to track. 

• Create background with call-to-actions 





Content Ideas  
140 Characters or Less 

• Unique, relevant, newsworthy 

• Lists, Tips, Tricks, Contests, etc… 

• Promotions & coupon codes 

• Comment on someone else’s Tweet 

• Ask questions 

• Use KW’s in text & URL shorteners 



Follow Strategy 

• Follow people in your industry & community 

• Use lists to save time 

• Create lists to reduce in-bound noise & show love 

• Don’t be a snob- follow back appropriate people 

• If you reach your following cap, un-follow non-
followers.  Then repeat. 

• Be social.  Engage in conversation. 

• What’s your last Tweet? 

 













URL shorteners 

• Use URL shorteners to link to your video, 
image, audio, & text content 

• Ability to track click rates 

• Review stats frequently 

• Determine best times & days to Tweet 

• Re-write low performing Tweets & try again 

 





Scheduling Tweets 

• Twuffer, TweetLater & more free apps 

• Ability to Auto-Tweet to multiple time zones 

• Load up weeks worth of Tweets 

• Schedule based on best conversion  

 





Twitter Ranking 

• Followers: Quantity & Quality 

• Tweets:  Frequency & KW Relevancy 

• Links to account:  Quantity & Quality 

• Influential tipping point:  1k-3k followers 

• Twitter Power = organic search results  



LinkedIn 
• Set up a profile & start introducing yourself 

• Optimize your profile 

• Connect with people with like interests 

• People will also find you 

• Join or create a group 

• Can generate nice traffic to your site 

• Participate in Q&A section 

 



Groups, Forums, & Mailing Lists 
 

• Newspaper Forums  

• Craig’s List (community, discussion, etc…) 

• Yahoo! Groups 

• Google Groups 

• Meetup.com 

• Industry specific sites  

• Newsletter blasts from industry sites (some 
organizations have 100,000’s of subscribers) 

 





Video and Image Sharing 



YouTube 

Second Largest Search Engine,  

Next to Google. 



YouTube Optimization 

• Ability to generate massive awareness 

• Video should include beginning & ending slates with cta 

• Optimize descriptions & content 

• Include url in description 

• Use target KWs in description & tags 

• Upload other clips and change KWs 

• Optimize profile 

• Ratings & votes important socially, as well with SE 

• Participate with comments & responses, including Bad 
reviews 
 



Massive Views 

Content Not 

Optimized 

Massive Ratings 

Deep comments 



Other Video Sites: 
 

• Metacafe 

• Vimeo 

• Ehow 

• And many more… 

 



Video Marketing Goals: 

• SE results page 

• Re-direct viewers to your target URL 

• Clear call-to-actions (on video & text) 

• Create response videos 

• Participate in responses for your video & related 
videos 

• Get high views & ratings 

• Links 

 



Flickr 
 

• Get found in image search 

• Optimize images with target KW descriptions 

• Use KWs for file name & tags 

• Find related discussion groups & participate 

• Search by topic, location 

 



tags 

discuss 



Social Bookmarking 
 

• Delicious 

• StumbleUpon 

• Notes & tags are added to each bookmark 

• Users can discover sites by tags, KW, network, 
popularity, & account 

• Social networking included on many sites 



Delicious 

• Social bookmarking site for yourself & for others to 
discover 

• Must spend time to create a great post or site to get 
popular 

• Can generate some nice links & traffic 

• Research tags to find related sites that can help cross 
promote your site 

• Your friends, family, and co-workers should 
bookmark your site (use KWs) 

 



# of users bookmarking  

this site 

tags 



User’s bookmarks 

Can see user’s  

bookmarks & tags 



StumbleUpon 

• User driven popularity  

• Users vote thumbs up or down 

• Can drive large volumes of traffic, even more 
than Digg & Reddit 

• Videos and images work very well 

• Set up account & stumble your target url 



voting 

See next 

comments 



Social News Sites 

• Digg 

• Reddit 

• Mixx 

• Learn what posts are successful & try your own 

• Make the right relationships to help “seed” the posts 

 



Digg 
 

• User driven popularity  

• Massive traffic to your site 

• Greatest benefit is new links, not necessarily 
immediate sales 

• Favors larger, trusted sites 

• Tough to get your submission HOT 

 



voting 

Categories 

Social 



Other traffic generation ideas. 



Content Creation Sites  
 

• Squidoo 

• Blogs 

• Yahoo Answers 

• Article Directories  

• More… 

 



Squidoo  
 

• Create unique “lens” (pages) 

• Can drive a lot of traffic 

• Add images onto your lens 

• Need to update lens for effectiveness 

 



Squidoo 

You write  

content 

Popularity  

User  

Driven 



Blogs 
 

• Use WordPress & optimize with SEO plugin 

• Blogger is good, but you can’t port site 

• Establish RSS feed  

• Set up social bookmarks 

 



Yahoo Answers 
 

• Any questions about your KW? 

• Ask your own questions to create a dialog 
about your topic 

• Q&A can be indexed for >1 yr 

• Great opportunity to ‘gently’ leave your 
“signature” 



Article Marketing 

 

• Don’t use generic film synopsis provided by 
distributor- it’s not unique content! 

• Create ORIGINAL KW rich articles for distribution 
to article directories & sites 

• Be a “guest blogger” 

• Bookmark “published” articles 

• Enjoy traffic & links from your articles that have 
propagated to other sites! 





 
Social Media User Reviews 

 
• Join the community & participate 

• Write reviews & add friends 

• Build a solid reputation – GIVE DON’T TAKE 

• Be careful if  “self-reviewing” – be honest & transparent 

• Amazon.com 

• Yelp.com 

• YouTube 

• Flickr 
 















Buzz via press channels 



On-Line Publicity Strategies 
 

• On-line press releases often read by consumers- 
NOT press 

• Releases distributed via RSS  

• Getting your story “picked up” is best 

• Indexed as “News” on SE, so date & time sensitive 

• Don’t send releases at end of week 

• Blogs can get MORE traffic vs. newspaper sites 

 

 



Submitting a Press Release  
 
 • Wire services:  PRweb, PRNewsire, & dozens 

of free wire services avail 

• Some services are expensive 

• Tips & writing services available 

• Write KW rich releases 

 



Make Your Press Releases 
Interesting and Unique 

• Integrate traditional & non-traditional 
promotions  

• Artist appearances 

• Contests 

• Screenings 

• Focus on KWs! 



Blogs 
 

• Pick popular blogs that speak to your audience 

• Measure Chatter (Blog Pulse, Technorati, Google Blog 
Search) 

• Contact influential bloggers 

• Offer to ‘contribute’ to their blog for their readers 

• Popular blogs can RSS to 10,000’s of readers per day 

 



Get search results sent to your 
in-box automatically 



Google Alerts 

• Sign up & monitor your KWs (ie. name, film, 
subject, competitors, etc…) 

• Participate immediately if your name shows 
up in a forum, review, or other social media 
site– especially for damage control 

 





Know your: 



Website Analytics 
 

• ABC- Always Be Converting  

• ABT- Always Be Testing  

• Track your progress 

• Where is your traffic coming from? 

• What KWs were you found with? 

• Long-Tail & 80/20 rule 

• Create content based on your entry point KWs & 
“search box” info 

 

 





SMM Summary 

• Start small & build steadily 

• Content is KING – be unique & newsworthy 

• Fight to include KW’s in content 

• Promote SMM channels (on-line & off-line) 

• Engage in 2-way communication 

• ABT & ABC 

• Give more, take less 

• Show the love in your community 

 





“We cannot do everything at once, 
but we can do something at once.” 

Calvin Coolidge 



Still thirsty for fame… 



 
 

Hope  

is not a 
strategy. 



Social Media Landscape Sites 

• KHO THƯ VIỆN TÀI LIỆU SEO/SEM/SMM/SMO của DICHVUSEO.COM – THIETKEWEB.VN 

•   

•   

• Tài liệu  sưu tầm của www.dichvuseo.com  

• LIÊN HỆ dich vu seo  và Thiet ke website 

• GỌI ĐIỆN TƯ VẤN THIẾT KẾ WEB và LÀM  SEO MIỄN PHÍ 24/24 
Nhung : 0915157599 -  Huyền : 0953384090 
Email : vinalink@vinalink.com 

• HOẶC XEM CÁC GÓI SEO SAU : 

• GÓI SEO CƠ BẢN 
GÓI SEO GIÁ RẺ 
SEO CAM KẾT TOP 10 
SEO BẢN ĐỒ GOOGLE 
ĐÀO TẠO SEO 

 

 

http://www.dichvuseo.com/
http://www.dichvuseo.com/
http://www.thietkeweb.vn/
mailto:vinalink@vinalink.com
http://www.dichvuseo.com/dich-vu-seo/goi-seo-co-ban
http://www.dichvuseo.com/dich-vu-seo/seo-gia-re
http://www.dichvuseo.com/dich-vu-seo/seo-top-10
http://www.dichvuseo.com/bang-gia-seo/d%E1%BB%8Bch-v%E1%BB%A5-seo-len-b%E1%BA%A3n-d%E1%BB%93-v%E1%BB%87-tinh-va-mapbox.htm
http://www.vietseo.vn/


Thank You! 
 

Follow us on Twitter:  
@AllenChou @PRfilms 

 
Like us on Facebook at:  

www.facebook.com/PassionRiver 


