Pé Tang Cuong Gan Két Véi Khach Hang

Théng qua két hop Phurorng Tién Truyén Théng Ky Thuét S6 va Truyén Thong mét cach hiéu qua

21 -22 April 2011, New World Hotel Saigon, Ho Chi Minh City, Vietnam 21 - 22 Thang 4 nam 2011, Khach San New World Sai Gon, Thanh phé H6 Chi Minh, Viét Nam

Learn Best Practices & Pitfalls to Avoid with
Case-Studies of & Insights from:

Hoc hoi nhirng kinh nghiém thyrc tién hiéu qua nhat va cac
véan dé can phong tranh thdng qua cac tinh huéng va kinh
nghiém thyre t€ cua:

# 0. ® 9 e

CONGTY C6 PHAN KINH DO e e g s e s m‘.@'ﬂ FI,&G G'ﬂ"
=

[/7] oo o) DIAGEO
M oe B @

Also featuring case-studies of LG, L’Oreal and
others from the Automobile, IT & Technology,
FMCG, F&B & Insurance industries.

Cung v6i cac trudng hop cu thé cua LG, L’Oreal va nhiéu
thwo'ng hiéu khac dén tir cac nganh: Xe hoi, Cong nghé
théng tin, Hang tiéu dung nhanh, F&B va Bao hiém.

Tém tat Chwong Trinh:

+ Tiép Thi S6 & Viét Nam

“ Xay Dwng Quan Hé Khach Hang
% Ti€p Thi Truyén Théng Xa Hoi
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In Vietnam'’s highly engaged landscape, the potential for brand interaction is vast. While traditional television and newspapers
are the must-have mediums, digital media will further enhance and propel organisations to maximise brand engagement. As
more Vietnamese consumers are connected online, marketers must master the skills of customer relationship management
and proactively integrate existing offline communications onto digital platforms to resonate with customers’ needs.

Do you have a coordinated marketing communications strategy to enhance brand interactions?

Is your organisation optimising media platforms to deliver a cohesive brand campaign
to your customers?

How can you measure the success of your integrated marketing campaigns?

Join us at this 2-day conference on “Integrated Marketing for Greater Customer Engagement in Vietnam” for exclusive
insights into utilising various media platforms to engage your audience. Discover how leading brands including Dell,
Piaggio, Ford, Tiger Beer, Prudential, Kinh Do Group, LG, Johnson & Johnson and L’Oreal etc. successfully reach out
to discerning customers through new and traditional media integration. Presented in a unique conference format which
includes a half-day training session on Customer Relationship Management, you will learn how to analyse your
customer data, develop communication strategies, integrate different channels, budget your marketing spend and measure
brand campaigns ROI to sustain meaningful conversations with your audience. Grab this opportunity to learn best practices
to distinguish your brand and win the hearts of Viethnamese customers!

Sign up NOW & be equipped | Who Should Attend

. ) ) Directors, Heads & Professionals in charge of:
with effective marketlng Marketing & Communications, Branding, Advertising & Promotions, Digital/

strategies to connect with Social Media/ Online/ Interac'flve Marketing, Customer Relatlor?shlp .
Management, Loyalty Marketing, Customer Engagement, Media Planning,

your consumers! Market Research, Business Development & Sales

& thi trudng nhiéu hita hen nhu Viét nam, tiém nang cho cac hoat ddng xay dung thuong hiéu la rat Ién. Trong khi truyén hinh va béo
chi truyén théng la cac phuang tién thiét yéu, cac phuong tién truyén thdng ky thuat sé sé tiép tuc giup cac té chiic ting cudng su
gan két gitta khach hang véi thuong hiéu dén muic d6 cao nhat. Ngay cang c6 nhiéu ngudi tiéu dung Viét Nam két ndi véi nhau truc
tuyén, do dé cac nha tiép thi phai nam viing cac ky nang quan tri quan hé khach hang va ch déng két hgp cac phuaong tién truyén
théng ngoai tuyén hién co véi hé thong truc tuyén nham dap ing dugc nhu cau clia ngudi tiéu dung.

Ban c6 chién lwg'c truyén thdng tiép thi thich ho'p dé thuc ddy quang ba thuo'ng hiéu?
T6 chirc ctia ban c6 t8i wru héa cac phuong tién truyén thong dé trién khai cac chién dich
xay dwng thuwo'ng hiéu hud'ng dén khach hang?

Lam thé nao dé do ludng mirc dd thanh céng cua cac chién dich ti€p thi da phuong dién
cua ban?

Hay tham gia véi ching t6i tai budi héi thao dién ra 2 ngay véi cha dé “Tiép Thi Da Phuong Dién Tai Viét Nam Dé Tang
Cuong Su Gan Két Vé&i Khach Hang” vai nhing kinh nghiém thuc tién déc quyén vé viéc si dung céc chién lugc truyén
théng da dang dé tiép can va gan két véi khach hang cta ban. Kham pha cac thuong hiéu hang dau nhu Dell, Piaggio, Ford,
Tiger Beer, Prudential, Kinh Do Group, LG, Johnson & Johnson and L’Oreal thu hit khach hang nhu thé nao théng qua
cac phuong tién truyén théng truyén théng va hién dai. V& mét hinh thic t6 chic méi la gém nidia budi huadn luyén vé Xay
Dung Mé&i Quan Hé Khach Hang, ban sé hoc cach phén tich dir liéu khach khang, phat trién chién lugc truyén théng, két
hop cac phuong tién khac nhau, du thdo ngan sach tiép thi va do ludng hiéu qua chién dich xay dung thuong hiéu dé duy tri
déi thoai véi khach hang mét cach hiéu qua. Hay tan dung ca héi nay dé hoc tap nhing kinh nghiém thuc tién hiéu qua nhat
nham lam néi bat thuong hiéu ctia ban va chinh phuc trai tim ngusi tiéu dung Viét Nam!

= & o ~ Y Nhiing ai nén tham gia
Hay dang ky NGAY BAY GIO Nhiing nha quan ly cap cao (Giam déc, Trudng phu trach) va chuyén gia phu trach:
A ran i cho minh ca hi"’n Tiép thi va Truyén Théng, Xay Dung va Phat Trién Thuong Hiéu, Quang Céo va
de tra 9 b cho (eelo Gl Khuyén Mai, Tiép Thi Ky Thuat S6 / Mang Xa Hoi / Tiép Thi Truc Tuyén / Tiép Thi

- - -~ > ~ v N
Ilwrorc tiép thi hiéu qua va két noi Tuong Téc, Quan Ly Quan Ha Khéch Hang, Quan Ly Long Trung Thanh Caa
v®i khach héng cua ban! Khach Hang véi Thuong Hiéu, Lap Chién Lugc Quang Céo, Nghién Cdu Thi
: Trudng, Phat Trién Doanh Nghiép va Ban Hang




19):\'4 0 NE _ SOCIAL MEDIA MARKETING COMMUNICATIONS
Thursday, 21 April 2011 4.00 Using Social Media Marketing to Reach .
Out to a New Generation of Consumers OTA"'J

8.00 Registration & Morning Coffee . .
9.00 Chairman’s Welcome & Ice Breaking Session Local case-studies from Tiger Beer, Dell,
) o ] ] - Ford & Piaggio
Nikolaus Ongz Digital Strategist, Asia Pacific, rT m' ® Social Media Trends for 2011 and the implications for
MRM Worldwide (McCann Worldgroup) @ marketers
LW § * How Influencer and Grassroots programmes can work
& together in social media
DECODING VIETNAM’S DIGITAL MARKETING § * How to develop a Digital Strategy & ensure compelling content
- - i O local social media ch Is in Viet
9.30 Establishing the Value of Digital Media in . gn oca S_OC'ahmIT rac anhne S n | ' na? ial medi
) : J vercoming challenges when implementing a social media
Today’s IMC S.trategles . brand campaign
{?i-egﬁgm': ré?glyilglslggér;i:ézte-of-pIay n John Stauffer, Regional Strategy Director, 360 Digital
. ) - . o Influence Asia Pacific, Ogilvy Hong Kong
* Formulating strategies to maximise opportunities with digital
consumers, integrating different communications channels 5.00 Chairma_n’s Insights & Analysis of The Day’s
* How to target the needs of different digital consumer groups Proceedings
* Understanding which are the viable social media strategies 5.10 End of Day One
and selecting the most effective touchpoints

Ralf Matthaes, Managing Director, TNS Vietnam

10.30 Morning Refreshments & Networking Break DA Y TWO Friday, 22 April 2011

CUSTOMER RELATIONSHIP MANAGEMENT 9.00 Chairman’s Welcome & Ice Breaking Session
11.00 A Step-by-step Workshop: Winning Your Nikolaus Ong, Digital Strategist, Asia Pacific, mMidam
Customers through Successful CRM MRM Worldwide (McCann Worldgroup) o
Activities
Case-studies from HP, Johnson & Johnson, Diageo
Session 1:
. Defining CRM and the integration of new media into DIGITAL BRANDING
2| the relationship mix 9.30 Establishing Brand Leadership in AR CRE
£ * CRM redefined for the 21st Century — CRM V2.0 new tools Vietnam’s Digital-sphere R
Ny and best practices for a proven philosophy Case-studies from Johnson & Johnson,
3 * Looking beyond the media fragmentation — what Social L’Oreal, LG, and other leading brands
S Media Fragmentation means for marketers — Social CRM? b ; i ati i i i
% g ’ * Analysing the implications of Digital Marketing in Vietnam to
w * Role of mobile in CRM efforts in Vietnam — the PC is dead, 8 brands
long live the digital revolution S|  * Defining the breadth of Digital - PC Web/ Mobile Web/
® Inbound vs outbound CRM — how new tools and techniques 2 Mobile Apps
can be utilised to engage, retain and grow customers @ | * Digital Integration — The use of digital & anticipated outcomes
Session 2: O on brand’s integrated marketing programmes
Putting the pieces together —a holistic approach to * Community Building: Leveraging on digital platforms to build
planning CRM activities engagement and aligning engagement with conversions
¢ Planning to succeed — how to develop a robust roadmap for * Measuring ROI from digital branding
CRM V2.0 . . . . o
| tiaating how industry lead developing thei Nikolaus Ong, Digital Strategist, Asia Pacific,
* Investigating how industry leaders are redeveloping their ;
CRM activities for the 21st Century — case studies from MRM Worldwide (McCann Worldgroup)
around the world 10.45 Morning Refreshments & Networking Break
(12.00-1.30 Lunch & Networking Break)
Session 3: MARKETING COMMUNICATIONS MEASUREMENT
Social CRM - learning in action — workshop 11.15  Actionable Strategies to Measure Your () comsScoss
* Workshop briefing for teams Integrated Marketing Communications
® Team based CRM solution development - focusing on one of Campaigns
B2B or a B2C case study _ * Establishing a “common currency” for measurement and
* Leader supported planning sessions and sharing of h benchmark against competitors
experiences * Strategies for media & marketing planning: Analysing data from
Session 4: key industries and the implications of consumers’ online
Sharing workshop outputs behaviour & demographics
o Nini : : : * How to standardise measurement metrics for multi-channel,
{Vl'n' presentations of integrated CRM solutions by workshop int:gl;rated campzlaigns anduir%prove ROII of branc'ijelffectiveness
eams
¢ Q&A session with participants and workshop leader ’ gy;?dgtgnn;et\rrggggsmeasurement in Vietnam and post
Session 5: . . . Joe Nguyen, Vice President, Southeast Asia, comScore, Inc.
Summary of key learning points and conclusions
* How best to approach a CRM initiative — planning to succeed 12.00 Lunch & Networking Break
* What metrics to use — measurement is the CRM practitioner’s
best friend ’
® Why content is king - how to co-create content that creates
value
® What is The Single Most Important Word in 21st Century
CRM?
Oz Aksugur, Worldwide COO, BLUE Interactive
3.30 Afternoon Refreshments & Networking Break

imv2-conference@focusmedia-vn.com

To Register : Singapore e (65) 6372 2202 ﬁ (65) 6227 1601 A< adrielle@conferences.com.sg
( O

Pé Pang Ki : Vietnam 84 8) 6674 0137 (84 8) 3526 8364




360° MARKETING

Moving Beyond Multiple Touch Points
to Deliver the Kinh Do Brand

® How Kinh Do conceptualises 360°
brand campaigns: Brand values &
thought-processes during pre-campaign planning

* How Kinh Do integrates brand message across multiple
platforms to deliver a seamless communication: TVCs,
Website, Events Marketing & PR

¢ Post campaign evaluation: How Kinh Do measures the
success & effectiveness of campaigns

¢ Key learning points for implementation & integration of touch
points and pitfalls to avoid

Le Anh Quan, Head of Marketing, Kinh Do Group
BRAND ENGAGEMENT

Prudential’s case-study: Creating And
Sustaining Vital Emotional Connection
with Consumers

® Emotions in branding: Understanding the target
consumer and what drives their behaviour

* How Prudential developed an effective brand campaign
strategy with a good mix of traditional and new media

* Difficulties and challenges of new media in the Insurance
industry

* Brand audit — measurement of brand success
® Establishing Brand Leadership — Key lessons from Prudential

Tina Nguyen, Chief Strategy & Marketing Officer,
Prudential Vietham Assurance Private Limited

1.30

CONGTY CO PHAN KINH DO

Case Study

2.30

Case Study

Afternoon Refreshments & Networking Break

BRAND COMMUNICATIONS

Influencing Customer’s Behaviour through .. & —
Effective Online & Offline Communications =
Case-studies from leading FMCG brands in Vietham

* Effective brand communication: Using the right mix of both
traditional and new media in an integrated communication
campaign

*® Considerations and motivations behind the use of an
integrated campaign for case-studies

* How digital platform serves to build brand loyalty, drives sales
& promotions on top of existing traditional platforms

¢ Customer engagement: Inspiring customer’s behaviour by
engaging & exciting them through a new medium

Monica Bhatia, Strategic Planning Director, Lowe Vietnam

3.30

4.00

Case Studies

5.00

Chairman’s Insights & Analysis of the Day’s
Proceedings

Close of Conference

Ngay thu Nhat

5.10

Tha Nam, ngay 21 thang 4, 2011

8.00
9.00

bang ky va Café Sang

Chu toa dén tiép cac dai biéu
Nikolaus Ong, Chién Lugc Gia Ky Thuét S6,
MRM Worldwide (McCann Worldgroup)
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GIAI MA TIEP THI SO VIET NAM

Thiét lap gia tri Truyén Thong Truc Tuyén

Trong Chién Lu'o’c Truyén Théng Pa

Phwo'ng Dién ngay nay

® Phan tich chuyén sau tinh hinh thj trud'ng ky thuéat s6
Viét Nam

® Xay dung chién luroc nham t6i da hoa co héi tiép can véi khach
hang truc tuyén, két hop cac kénh phuong tién truyén théng
khac nhau

® Lam thé nao dé dap rng nhu cau cla cac nhom khach hang
truc tuyén khac nhau

® Hiéu rd cac chién lugc truyén thong xa héi kha thi va lya chon
céc diém turong tac hiéu qua nhét

Ralf Matthaes, Giam Pd6c Piéu Hanh, TNS Vietnam

10.30

XAY DUNG QUAN HE KHACH HANG

11.00

Giai lao budi sang va Trao ddi (Networking)

Huan luyén va thao luan: Chinh phuc khach
hang cua ban théng qua cac hoat dong CRM
thanh céng

Véi cac trrarng hop thuc tién tir HP, Johnson & Johnson,
Diageo

Phan 1:

)

&. Pinh nghia CRM va su’ két ho'p cac phuwo'ng tién truyén

; thong hién dai trong cac hoat dong quan ly quan hé khach
g hang.

S * Binh nghia CRM trong thé ky 21 — Nhirng cong cu m&i cua phién
E ban CRM V2.0 va nhiing kinh nghiém thyrc tién minh hoa cho cac

ly thuyét

® Vuot ra ngoai Phan doan truyén thong — Phéan doan truyén thong
cdng dong trong mat nhirng nha tiép thi - CRM cdng dong

® Vai tro cla dién thoai trong cac hoat dong CRM tai Viét Nam — PC
thoai vi va sur 1én ngdi cua ky thuat sé.

* CRM nhan va guri lién lac dén khach hang: tan dung nhirng cong
cu va ky thuat méi dé thac ddy, duy tri va phat trién méi quan hé
khach hang

Phan 2:

Ghép cac manh vun véi nhau — ti€p can mét cach toan

dién dé hoach dinh nhirng hoat ddng CRM

® K& hoach dé thanh cong — cach thirc dé phat trién mét 16 trinh
kha thi cho CRM V2.0

* Tim hiéu céch thirc cac nha lanh dao tai phat trién nhirng hoat
dong cua ho cho thé ki 21 — nhirng truwgrng hg'p dién hinh trén
thé gioi

(12:00 - 1.30 An trura va Trao doi (Networking)

Phan 3:

CRM céng déng — thu'c hanh — thao ludn

® Lam viéc theo nhom dura trén cac giai phap phat trién CRM — tap
trung vao truorng hop thurc té vé B2B hodc B2C

® Trudng nhom hé tro 1ap ké hoach va chia sé kinh nghiém

Phan 4:
Chia sé nhirng thu hoach tir budi thao luan

® Céac nhom trinh bay céc giai phap CRM da phuong dién

* Phan hoi dap clia ngurdi tham gia va trurdng nhom

Phan 5:

Téng két cac bai hoc rat ra va két luan:

* Tiép can CRM mo6t cach t6t nhét — 1ap ké hoach dé thanh cong

® Str dung thuée do — do lrdng 1a ngudi ban t6t nhét cua viéc ap
dung CRM

* Tai sao ndi dung quan trong — lam thé nao dé tao ra ndi dung co
gia tri

®* M6t chir quan trong nhét trong CRM ¢& thé ki 217

Oz Aksugur, COO Toan Céau, BLUE

3.30 Giai lao budi chiéu va Trao déi (Networking)

ST adrielle@conferences.com.sg
44\ imv2-conference @focusmedia-vn.com




TIEP THI TRUYEN THONG XA HOI

4.00

Nhing truré'ng ho'p thurc tién [ g

5.00
5.10

St dung Tlep Thi Truyén Théng Xa Héi .

dé tiép can thé hé khach hang méi OTA"’

Trudng hop thuc tién tir Tiger Beer, Dell,

Ford & Piaggio

® Xu huéng cua Tiép Thi Truyén Thong X& Hoi trong nam 2011
va ap dung cho cac nha tiép thj

* Lam thé nao dé cac tac nhan quan trong va chuong trinh van
déng hanh lang c6 thé ton tai trong truyén théng xa hoi

* Lam thé nao dé xay dung mot chién Iurgc truyén théng kj thuat
s6 va dam bao ndi dung thong tin trén cac phuong tién truyén
théng xa hdi tai Viet Nam

® Vuot qua cac thir thach khi thure hién mot chién dich quang ba
thuong hiéu bang truyén théng xa hoi

John Stauffer, Giam déc chién luoc ving, 360 Digital
Influence Asia Pacific, Ogilvy Hong Kong

Chu toa két thic n ay dau tién cua hoi thao va tom
tat néi dung ngay thi nhat

K&t thiic ngay thir nhat

Ngay thu’ Hai

Thua Sau, ngay 22 thang 4, 2011

9.00

Nhirng truo'ng ho'p thurc tién g

10.45

PO LUO'NG HIEU QUA TRUYEN THONG TIEP THI

11.15

12.00

To Register : Singapore

Chu toa don ti€p cac dai biéu
Nikolaus Ong, Chién Luoc Gia Ky Thuét S6,
MRM Worldwide (McCann Worldgroup)

XAY DUNG THU'O'NG HIEU SO

Xay dung thuwong hiéu hang dau trong aran

theglo’lsoV|etNam

Trudng hop thuctién Johnson & Johnson, L’Oreal, LG va

cac thuo'ng hiéu hang dau

* Phan tich sy phat trién cua Ky thuat s6 ¢ Viét Nam va cac (rng
dung trong tiép thi va xay dung thuong hiéu

® Hiéu Ky thuat s6 la gi - PC Web/ Mobile Web/ Mobile Apps

* Ung dung ky thuat s6 — Str dung k¥ thuat s6 va két qua dugc
mong doi trong cac chuong trinh tiép thj da phuong dién xay
dung thuong higu

® Tao 1ap cong dong: Tan dung chién lugc k¥ thuat s6 tao nén
sy gan két gitra khach hang va thuong hiéu va diéu chinh sy
gan két nay mét cach pht hop

* Do ludng ROI cua viéc xay dung thuong hiéu s6

Nikolaus Ong, Chién Luoc Gia Ky Thudt S6, MRM

Worldwide (McCann Worldgroup)

Giai lao budi sang va Trao ddi (Networking)

Nhirng chién lwoc kha thi dé do lwd'ng ) comScoRE
cho chién dich Tiép Thi Truyén Théng
Pa Phuo'ng Dién

*Thiét 1ap mét “tiéu chudn chung” cho viéc do lrdng va so sanh
doi chiéu vai déi tht canh tranh

® Chién Iugc cho ké hoach truyén thong va tiép thi: Phan tich dir
ligu tir cac nganh cong nghiép chinh, &nh hudng ctia hanh vi
trure tuyén va nhan khau hoc clia ngudi tiéu dung

® Lam thé& nao dé tiéu chuén hoa céac s6 liéu do lrong cua cac
kénh, cac chién dich da phuong dién va cai thién chi s6 ROI
cua thuong hiéu mét cach hiéu qua

* Tuong lai cla do ludng tiép thi tai Viét Nam va cac chién lugc
danh gia sau chuong trinh

Joe Nguyen, Phé Chu Tich khu vuc Péng Nam A,

comScore, Inc.

An trwa va Trao déi (Networking)
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TIEP THI 360°

1.30 Vuo't ra ngoai cac diém twong tac dé S22
quang ba thwo'ng hiéu Kinh b6 ool
® Kinh B6 thuc hién chién dich thuong hiéu 360°  concrcpranimioo
nhu thé nao: Gia trj thuong hiéu va cach nghi
trong giai doan 1&n ké hoach tién chién dich
& | ° Kinh D6 Iong thong diép thuong hiéu vao cac chién lugc nhur
f; thé nao dé dua ra mot thong diép nhét quan: TVCs, Website,
E. Tiép Thi Sy Kién & PR
‘5_ * Banh gia hau chién dich: Kinh D6 do ludng mirc do thanh cong
2‘ va hiéu qua chién dich nhu thé nao
| *Baihoc rit racho viéc thuc hién va két hgp cac phuong an tiép
g can. Céac vén dé can tranh
= Lé Anh Quén, Téng phu trach Tiép thj, Kinh Do Group

GAN KET KHACH HANG VO'I THU'O'NG HIEU

2.30

Truo'ng hop thue te cua Prudential: W
Tao ra va duy tri m&i lién hé cam xdc  PRLDENTIAL
v@&i nguai tiéu dung R

® Cam xuc trong xay dyng thuong hiéu: th&u hiéu khach
hang muc tiéu va cac yéu t6 anh hudng hanh vi ngudi
tiéu dung

* Prudential phat trién chién lugc xay dung thuong hiéu nhu thé
nao thdng qua cac phuong tién truyén théng truyén théng va
hién dai

* Nhirng kho khan va thir thach clia phuong tién truyén thong
hién dai trong nganh céng nghiép Bao Hiém

* Banh gia thuong hiéu — thudc do thanh cong cua thuong higu

* Xay dung thuong hiéu dan dau — Bi quyét clia Prudential

Tina Nguyen, Giam Bdc Chién Luoc & Tiép Thi,

Prudential Vietnam Assurance Private Limited

Giai lao budi chiéu va Trao ddi (Networking)
TRUYEN THONG THU'O'NG HIEU

Tao anh huéd'ng dén hanh vi cua khach =

hang théng qua truyen théng truc ~L

tuyén va ngoai tuyen =

Truong hop thurc tién cua cac thuong hiéu FMCG hang

dau tai Viét Nam

® Truyén théng thurong hiéu hiéu qua: Str dung két hop ca hai
phuong tién truyén théng truyén théng va hién dai trong chién
dich truyén théng da phuong dién

* Nhirng digu can luu y va cac dong luc thiuc ddy déng sau viéc
str dung mét chién dich da phuong dién cho cac truong hop
cu thé

® Lam thé nao dé str dung céc phuong tién ky thuat s6 dé xay
dung long trung thanh caa khach hang véi thurong hiéu, leo lai
doi ngli ban hang va cac chuong trinh khuyén mai dan dau so
véi cac phuong tién truyén théng sén co

* Sur gén két gitra khach hang véi thurong hiéu: Thic ddy hanh vi
clia khach hang bang viéc thu hat va kich thich ho théng qua
moét phuong tién hién dai

Monica Bhatia, Giam déc chién luroc, Lowe Viét Nam

5.00 Chu toa két thiic ngay thir hai cua hdi thao va tém
tat n6i dung ngay thur hai
5.10 K&t thac hoi thao

Be a Sponsor Now!

Secure and grow your organisation’s market leadership positioning by
becoming one of our prestigious corporate sponsors. Our Integrated
Marketing for Greater Customer Engagement in Vietnam conference
presents your organisation the unique opportunity to showcase your
company'’s capabilities, innovations, technology solutions platforms,
products and services. Capture the interests and influence the decisions
of key industry players through various sponsorship options:

* Speaking Sessions ® Luncheon ® Exhibition Space ® Promotional

\_ Materials ® Customised Packages

ﬁ' (65) 6227 1601

adrielle@conferences.com.s
< 1




Integrated Marketing for Greater Customer Engagement in Vietham

Tiép Thi Da Phwong Dién Tai Viét Nam Dé Tang Cwong Gan Két Véi Khach Hang

5 Ways to Register or Enquire / 5 Cach dé Lién hé véi Chung toi

Contact @ Tell Dién thoai 1 (65) 6372 2202 (Singapore) / (84 8) 6674 0137 (Vietnam)
Ms Adrielle Ting (in Singapore) or @ Fax : (65) 6227 1601 (Singapore) / (84 8) 3526 8364 (Vietnam)
Ms Phung Thuy Hong (in Vietnam) via: . - ) . . '
© Email : adrielle@conferences.com.sg (Singapore) / imv2-conference@focusmedia-vn.com (Vietnam)
Lién hé 9 Website : www.conferences.com.sg (Singapore)
C6 Adrielle Ting (tai Singapore) hoac @ Post/ Bja chi van phong : Pacific Conferences Pte Ltd, 5 Shenton Way, #26-08 UIC Building, Singapore 068808

C6 Phung Thuy Hong (tai Viét Nam) thong qua: Focus Media, 10 Tran Nhat Duét Str., Tan Binh Ward, Dist. 1, HCMC

Please register the following delegate(s) for the event/ Dé ding ky, vui ldong dién day du va chinh xac cac thong tin sau

o | would like to claim a 10% discount as a member of Vinalink, Vietnam Marcom, HKDMA, SBG, DMAS, CMO Asia, CanCham (Membership number:i)
Toi dwoc chiet khau 10% vai tw cach la thanh vién cla hiép héi Vinalink, Vietnam Marcom, HKDMA, SBG, DMAS, CMO Asia, CanCham (Ma S6 ThanhVien: ) Code: V4206 Q
o | am interested in sponsorship opportunities. Please photocopy for more delegates

Téi mudn dang ky xin tai tro d& tham du hai tho. ghotocopylihiicolhietidailbistildanglky

Dr/Mr/Mrs/Ms Gido Suw/Ong/Ba/Cod Job Title & Dept.

Delegate Name 1/ Bai Biéu 1 | Chtrc Vu | Email
Dr/Mr/Mrs/Ms Giao Sw/Ong/Ba/Co Job Title & Dept.

Delegate Name 2 / Dai Biéu 2 | Chtrc Vu | Email
Dr/Mr/Mrs/Ms Gido Suw/Ong/Ba/Co Job Title & Dept.

Delegate Name 3 / Bai Biéu 3 | Chtrc Vu | Email
Dr/Mr/Mrs/Ms Giao Sw/Ong/Ba/Co Job Title & Dept.

Approving Manager / Phé Chuan Béi | Chtrc Vu | Email
Dr/Mr/Mrs/Ms Gido Sw/Ong/Ba/Cod Job Title & Dept.

Registration Contact / Ngwoi phu trach dang ky l Chtrc Vu | Email
Direct Tel / S6 Noi bo | Nature of Business / Linh vic Kinh doanh

Full Company Name (For Billing) / Tén Cong ty (D& xuat Hoéa don Thanh toan)

Billing Address / Dia chi dé xuat Hoéa don Thanh toan

Red Receipt Required : Yes / No | Héa dorn dé: (C6 / Khong)

Early Bird / Khuyén mai Dang ky s&ém Regular / Pang ky Bung han

Fee / Lé phi (Registration & Payment Before 25 March 2011)|  (Registration & Payment After 25 March 2011)
(Dang ky & Thanh toan Trwéc 25/03/2011) (Dang ky & Thanh toan Sau 25/03/2011)

IMPORTANT NOTES / Lwu y Payment Methods / Hinh thirc thanh toan

1. Only corporate registrations will be accepted. ) . All payments to be made payable to Pacific Conferences Pte Ltd or to FOCUS MEDIA in US$ and are nett
2. Group Discount: Groups of 3 or more booking at the same time from the same company and of the same billing of bank charges. Bank charges are to be borne by registrants.

source will receive a 10% discount off the total delegate fees.

g, ‘E’ﬁlrlglplzllr;i. Promotion: Fees will only be valid if payment is received by 25 March 2011, after which Regular fees Thanh toan 16 phi tham du cho céng ty Pacific Conferences Pte Ltd hosic cho cong ty FOCUS MEDIA

4. Full payment is mandatory upon registration for admission to the event. bang US$ (dollar Mi). Lé phi thanh toan khéng bao gém phi dich vu clia ngan hang. Phi dich vu

5. Walk-in delegates will only be admitted on the basis of space availability at the event and with immediate full ngén hang dwec thanh toan bi dai biéu tham dy.
payment. . . . iR A - q o a

6. Fee includes lunch, refreshments and documentation. Please tick and fill in the following: / Vui Idng chon mét trong Nhivng hinh thirc thanh toan sau:

7. The organiser reserves the right to make any amendments that it deems to be in the interests of the event I:lTeIegraphic Transfer to Pacific Conferences Pte Ltd / Chuyén khoan dén céng ty Pacific
WG o . 5 s Conferences Pte Ltd

8. Vietnam registered companies need to pay fee with additional 10% VAT. Account / Tai khoan: 374-900-100-1

1. D6i twong tham du chi giéi han cho cac don vi kinh doanh. United Overseas Bank, AnSDh Rd Branch, _

2. Giam I¢ phi khi d&ng ky theo nhém: Nhom dai biéu gdm 3 nguoi tré 1én, dang ky ciing lic va tir cing mét 10 Anson Rd #01-01 International Plaza, Singapore 079903
don vi kinh doanh (cung dia chi thanh toan) sé duoc giam 10% tong Ié phi tham dw cho c& nhém.

3. Khuyén mai khi dang ky sém (US$ 495) chi co gia tri khi hda don duoc thanh toan trudc 25/03/2011. Sau I:lTeIegraphlc Transfer to Céng ty TNHH TM DV Truyén Théng Tiéu Diém / Chuyén khoan dén céng
ngay nay, 1& phi tham dw s& nhw binh thwdng (US$ 695). ty TNHH TM DV Truyén Théng Tiéu Diém

4. Thanh toan toan bo 1& phi tham dy khi déng ky tham dw hoi thao la bét budc dé xac nhan tham du hoi thao. Account / Tai khoan: 24946119 (VND) / 24947419 (USD)

5. Daibiéu dang ky tham du trong ngay dién ra hi thao s& chi dwoc chap thuan néu hdi thao van con ché tréng Asia Commercial Bank, Nguyen Van Troi Branch, 23 Nguyen Van Troi, Phu Nhuan District, HCMC, VN
va dai biéu thanh toan toan bo chi phi khi dang ky.

6. Lé phi tham dw bao gdm com trua, tiéc tra va cac tai liéu hoac van ban duoc st dung trong hoi thao. 5 5 Ao oz 5 P

7. Bon vi tb chirc s& hivu quyen dwoc diéu chinh chwong trinh hdi thao véi muc dich tdi wu héa cac hoat dong D Eaniiblaficoisonadanicacllamibaniciafiyalindaiinang)

Please mail payment in US$ with registration form to: / Xin vui long gUi bank draft I& phi tham du (béng
US$) cung voi don dang ky tham dy hoi thado den dia chi cong ty:
5 Shenton Way, #26-08, UIC Bldg, Singapore 068808

clia hoi thdo, va khong bét budc phai ra théng céo.
8. Cong ty dang ky kinh doanh tai Viét Nam sé tra 1& phi tham dw cliing v&i 10% VAT.

Cancellations & Replacements / Hily bé viéc tham dw hoéc thay thé dai biéu

Please fax confirmation of bank transfer to Ms Adrielle Ting at (65) 6227 1601 or Ms. Phung Thuy Hong at
Areplacement is welcome if you are unable to attend. A full refund less 10% administrative charge will be made Fax: (84 8) 3526 8364 quoting your company’s name, delegate’s name and invoice number on your fax and

for cancellation received in writing by 01 April 2011. A 50% refund and a set of conference bank transfer.

documentation will be given for cancellation received by 08 April 2011. Regrettably, no refund can be

made for cancellation received after 08 April 2011 or for “no show” participant. You will however Dai biéu vui long fax hoa don xac nhén viéc chuyén khoan dén co Adrielle Ting tai s6 fax (65) 6227 1601,
receive a set of documentation. hoéc c6 Phuing Thiy Hong tai s6 Fax: (84 8) 3526 8364 va ghi rd tén cong ty, tén dai biéu tham dy va sb

R . N ; héa don trong ban fax va héa don chuyén khoan.
Ban T6 Chire (BTC) hoan nghénh viéc thay thé dai biéu trong trdng hop dai biéu (da dwoc chép thuan vao

h0| thao) khong thé tham du Dai biéu hly bé viéc tham du sé duoc: )
Hoan lai 1& phi tham du trtr 10% phi t6 chirc néu don hdy bd quyén tham du (ban viét) duoc giri dén . a4
BTC trro'c ngay 01/0412011. DCredlt Card Payment / Thé tin dung

+  Hoan lai 50% I& phi tham dy cuing v&i céc tai ligu va van ban duoc stiv dung trong hdi thao néu don hiy O ) O

bo quyén tham dy (ban viét) duoc gii dén BTC trudc ngay 08/04/2011. Visa MasterCard O Amex
+  Khong hoan lai 1& phi tham dy néu dai biéu giri don hily bé quyén tham dy sau ngay 08/04/2011, hoac i

khong dén dy hoi thao. Tuy nhién, BTC s& glii cac tai liéu va van ban st dung trong hoi thao dén dai biéu. Card Number / S0 thé:

Conference Venue & Hotel Reservations / Dia diém t6 chirc hoi thao & dat phong khach san

Expiry Date / Thé c6 gia tri dén:

Reservations shall be made by delegates directly with the hotel. Hotel bills are to be settled by delegates
directly with the hotel. Hotel reservations and travel arrangements are the responsibility of the registrant.

Pai biéu vui long lién hé truc tiép véi khach san dé dat phong va thanh toan 1& phi khach san. Chi phi & CVV / Mat m4 thé (& mét sau cta the) :
khach san va chi phi van chuyén sé& duoc thanh toan béi dai biéu. ’ ’

New World Hotel Saigon Khach San New World Sai Gon

Copyright © 2011 Pacific Conferences Pte Ltd. All rights reserved. Registration number 20000 4188G

Ho Chi Minh City 76 L& Lai, Quan 1, Thanh phd Ho Chi Minh, Viét Nam. Card Holder’s Name / Tén chi s& hivu thé:
76 Le Lai Street, District 1, Ho Chi Minh City, Vietnam Dién lhoal (84-8) 3822 8888

Tel: (84-8) 3822 8888 Fax: (84-8) 3823 0710 / 3823 1999

Fax: (84-8) 3823 0710 / 3823 1999 Emai\ chi.le@newworldsaigon.com

Email: chi.le@newworldsaigon.com Lié Ms Lé Kim Chi— Signature / Chirky
Attn: Ms Le Kim Chi- Sales Manager, Sales Centre Quan 1y (Sales Manager) Trung tam dét phong (Sales Centre)



