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Y kién ttr cac chuyén gia hang dau TG

Michael Martinez, President of Reflective Dynamics and Founder of
SECQ Theory, says:

« Search engine optimization will have to crack the mobile app market.
Mobile search is different from Web search and as app developers move
further away from Google the traditional “FlayStore/AppStore” listing
mentality will start to degrade. Alternative app stores will become more
appealing to marketers.

Dan Petrovic, Director at DejanSEQ, says:

« Smarter search quality algorithms will make link and content gaming
ROl negative. For example to run a perfect link netwark today would cost
as much as employing activities which lead to earning links naturally. This
will resultin more search professionals focus on branding, content and
link earning instead of spending time thinking about shortcuts.

« More SFO romnanias will re~hrand awav frnm “SF0O tn *Ninital Ananry

Adam Connell, Founder of Blogoingwizard, says:

| don't see too many major changes happening in 2015, it will likely be
mare of the same with a few cunve balls thrown in along the way. But| can
see the following happening:

* Mobile will be the big thing in 2015, making responsive design and page
loading times even more important than they are now.




Peter Attia, Head of marketing at Pingboard, says:

« NMore focus on User experience.

« Better returns from high guality PR.

« Aot of restructured content. For example, finding topics that do well and
elaborating on them, or crunching lots of reviews into one gigantic review.

Patrick Hathaway, Director — marketing and Editor-in-chief for URL
Profiler, says:

« Google will continue to aggressively push organic results down in favour
of PPC and Knowledge Graph results

« Mobile search will become an increasinaly important channel, 5o we
can expect Google to reward sites with a positive mobile experience

« Anincreased focus on content, as Google seeks to reward engagement
and punish poor user experiences

Tad Chef, Founder of Onreact and SEO2.us, says:

What are the top 3 changes do you expectto happen in the SEOQ
landscape in 20157 Very good question. | had to think about that for a
while. It's not even three months from now so anticipating those changes
shouldn't be that hard it seems. Especially as | have been pretty good at
“predicting” ar rather identifying trends over the vears. This year it's more
difficult. Google seems to be pivoting a lot lately so that you can't just
extrapolate what they have done this year anymare in most cases.




. Bill Slawski W Follow
| @bill_slawski

@iMarketingCafe More Knowledge Web results with rich
snippets; even more in-depth articles, "appropriateness”
as a ranking signal. :)

4:36 AM - 7 Oct 2014

- Gillian Muessig W Follow
@SEOmom

@iMarketingCafe community marketing becomes
‘household’ word. Int'l search specialists increase in
number, + google will share even less.

3:35 AM - 27 Sep 2014

Brian Carter W Follow
@briancarter

£

@iMarketingCafe #3 content marketing and social
distribution (including ads) will remain more important
than any non-technical seo tactic.

6:46 PM - 8 Oct 2014
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SEO 2015

* Newsjacking — Tin “Cuwép giat”

* Knowledge Graph - D6 thi tri thirc
* Rich Snippets

 Google NOW

* SERP Feedback

* Exact keyword — Twr khéa chinh xac
* Web design — Marketing objectives
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* Fake links/Real links
» Tools/ Analytics / Notprovided - https

* Content marketing is Concept &
Context

 Mobile + Wearable

* Social distribution

* Rebrand to Digital Marketing agency
* Digital Brand Building
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Newsjacking — Tin “Cwép giat”

Bac si tham my vién Cat Twong bl d& nghi 17-19 nam tu ..
vnexpress.net/._/bac-si-tham-my-vien-cat-tuong-bi-de-nghi-17-1%-nam-t... ~

1 ngay trurdre - Trwedre do, trong horn mét tieng trd 16 tham van luat sw Vil Gia Trwdng, bi
cao Twérng (chd tham my vién Cat Twérng) thira nhan trong qua trinh .

Life of a news story

Public
excitement

grows :
® Old News .J
| |
Journalists scramble \
® Jfor additional information \
\
- A ¢
Newsjack here | \
~_p 5
L 8
Done 9

OJBreaking news



Knowledge Graph - P6 thi tri thirc

4. Ha H6 Chinh thire chia tay Cuong D6 La
ngoc-ha-Kieu-nu-da-tai-v-pop-c73e1076.html ~

that - H6 Ngoc Ha chia tay Cuong D6 La trong bat ngé clia duwr
mum vi mac vay la MO1 NHAT.

4 : H6n nhan song gio Ha H6 va Cuong Ddla
uong-do-la-c20e487 html ~

tirc HOT nhét chuyén hén nhan ctiaHé Ngoc Ha va Cuéng dola
Hinh anh Ha Hé va con trai Subeo.

1xuyén ...- Ha Hé dua Subeo di nghi ...

n tirc M&i nhat Nhirng cap déi "chia tay van ...
ia.html ~

Ha, tin tirc hinh anh méi nhat ludn duoc cap nhat lién tuc, chd
hia tay. cac cap doi sao Viét nay van con mdi ..

tinh Ha HS - Cuong Bdla? - VietNamNet
.../ket-thuc-chuyen-tinh-ha-ho---cuong-dola-.html ~
ngudn tin tir mét ngurdi ban than cia gia dinh H6 Ngoc Had Ha
¢ Ha chia tay Cuong Bola trudc day la co .

a | tin trc su kién Ca ST Ho Ngoc Ha

1 ci lhAa nnne lha 258 himl -«

HS Ngoc Ha

Nguéi mau

Hé Ngoc Ha la mot nghe si thu am ndi tleng ngu0| Viéet Nam. Trurdc day,
c6 duoc biét dén vai vai tro la mét ngudi mau sang gia. Sau do, co da
tham gia vao su nghiép ca hat va thuc hién album dau tién, 24 Gio 7
Ngay nam 2004. Wikipedia

Sinh: 25 thang 11, 1984 (tudi 30), Hué

Chiéu cao: 1,73 m

Volchéng: Nguyen Quoc Cueng

Con: Nguyén Quéc Hung




Rich Snippets

Go Sle quang cao vinamilk = “

- & . - - - . d
Web Video Hinh anh intuc ham « Cac cong cu tim kiem

Khodng 340.000 ket qua (0,17 gidy)

Tong Hop 30 QUANG CAO VINAMILK HAY CHO BE YEU ..
www.youtube.com/watch?v=gsjPz1Gpljw ~

nanhn
Phan nd)

30:05 Quang cao cho bé mdi nhat - Quang cao vinamilk + ___
www.youtube.com/watch?v=AiOw3scNe7Q
J: V ¥ kA 28-08-2014 - TSi &n bdi Kénh Thiéu Nhi

& Quang céo cho bé méi nhét -Quang cdo vinamilk + Quang cdo
mi hay nhét Déng ky kénh 32 thudng xuyén cép nhét video mdi: ...




Cac loai dinh dang Rich snippets

~N

e Events : Sy kién (t6i da 3)
* Menu

« Anh thuc don

 Rating sdn pham (sao)
 Gidca

e Time chuyén bay

* Ban do6 chi dan

« Am nhac

* Brand information (2015)
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Google NOW
Google

Google Hién hanh. Thong tin thich hgp dung luc.

Xem nhing thé hiiu ich cé thong tin
ban can trong sudt ca ngay, trudc khi

Gson i SOR
ban yéu cau.

Cudc hen tiép theo
Pugc nhac vé budi gdp mat dau
tién cda ban

29 minutes to Bar Kick

leavy tralt

Ea Ung dung Google

TAI XUONG TREN # Download on the
P> Google play S App Store
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Dia diém

Khi ban dang di chuyén, Google Hién hanh sé& dé xudt céc qua
bar, nha hang va dia diém yéu thich gan ban. Ban cé thé nhan
chéng chuyén dén Google Maps dé nhan thém thang tin, danh
gia, hoac tham chi c6 thé dat chd.

Néu ban & gén bao tang hoadc cira hang, ban con co thé sir
dung may anh cia minh dé tra ciru tac phdm nghé thuat hoic

o L N 9 More details nhén théng tin vé san pham.

Tate Britain

9:00 am - 5:00 pm

&1 Look up artworks with camera PR S

Kha dung trén Android, iPhone va iPad

-

T |=] 1337636.pg Tl =] 1385727 1229955112..jpg | 7| |=| 201401084901 _image.jpg 7| |E|] dem-thu-bong-hinh...jpg




SERP Feedback

dangouts, Just @ 1ew 01 e Unngs we ve Deen working or. Kecent posts

- " We rolled out a couple of highly-
3 : - = requested Communities features
’business/ ~ a 2 e yesterday ... Oct 11, 2013
»gle. When your customers search on Google, the results to the T Shimrit Ben-Yair originally shared
sant posts, photos, and videos from your Google+ ... B = this post:

Communities improvements: more
notification & moderator controls ...

or.allacioss Google-Gooti@G oo gle prompts for user 5.
;'5‘3ﬁé’&i’ﬁ@f?fé'!&%i‘?;fi"y;;;fté?éfﬁﬁaé&'k“ﬁbout search
results

i Apps on Google Play See results about
com/store/apps/details?id=com.google.android...plus ~

- 457,906 votes - Free

imunity: http://plus.google.com/+AVG/posts. Join our Facebook
~.facebook.com/avgfree. Follow us on Twitter: ...

this

Google

Search company

Gocegle Inc. is an American multinational
corporation specializing ...

plus
2 to put YOUR FACE on search engine ads that are seen by

billion people Did you find what you wanted on this page? X

0.uk - 8 hours ago
ovember 11, the internet giant will use endorsements and reviews @ Yes
y Google+ users to advertise across the search engine.

[ S OO SECIR SRS OR @ NO (" An~ls




Exact keyword — Tu khda chinh xac

On-page Topic Targeting for SEO

When creating content, we organize keyword phrases and ideas with related
concepts in order to provide search engines with better topical signals, with
the goal to achive higher rankings.

Title: "Primary Keyword Phrases"
URL: http://example.com/keywords/

Related Keyword Phrases

© Location

HEADLINE Keywords placed in important

+— areas like titles, headlines,
and primary content
sections

© Frequency
Important phrases and their
variants may appear more
frequently than average

@ — .

“SUBHEAD"
— £
@ Distance
— J- Related phrases arranged
S— close or
[PE—— 1- by HTML elements
= @ Links
—_—
P— J- Use topically relevant
i and citati to
m— l high-quality resources

© Supplemental Content

Related Resources Resources which may
D contain information or links
to other pages of your site.

@ Entities and Schema

\

© Keywords and
Related Phrases

Related
Phrases
\

XX |

Secondary Secondary
Related Phrases Related Phrases.

( § 4
12
EH
g/@
@

Subject =» Predicate =» Object

Related
Keywords

Keyword
Phrase

———

Synonyms and Variants

Secondary Related
Keywords

P

o W
<@ W ‘/\)

Source: http://moz.com/blog/on-page-topic-seo MOZ

Keywords and Relationships

Topics are formed through relationships between concepts and
groups of keywords. Closely related keyword phrases strengthen

the topicality of a document.

MOZ




Web design — Marketing objectives

* Sales Pages — Trang chuyén ban hang

* Brand pages — Truyén tai thong diép brand
* Shopping Pages — Ban hang theo ch¢

* Blog — Chia se thong tin chuyén nganh

* Micro pages - Ung dung content marketing

AL I ACADEY



Fake links/Real links
IMPORTANCGE OF LINK BUILDING

@ et Websites Relevant

to your site

I'm happy
fo

Web Crawler |
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Tools/ Analytics

—

* Google sé cit b&t cong cu va dit liéu mién ph

Keyword Landing Page Visits 3

O] 1. (not provided) / @ 873
= . /2012/hasmy-linkedin-password- @

O % oskpesd) was-hacked/ &
: /2012/free-social-media-content- @

] 3. (not provided) Gt 587

4. (not provided /2011/how-to-make-a-facebook-fan-gate/& 583

-9

: /2011/switching-to-mailchimp- &

O 2 ) {Bosprovrded) mailchimp-review/ 23
’ /2012/duckduckgo-review-an-alternative-

[] 6. (not provided) toadogial 328
: /2012/facebook-advertising-advantages- &

[] 7. (not provided) disadvantages/ 313
: /2012/why-you-should-use-a-custom- &

O & IpatiRoven) twitter-background/ e
2 /2012/how-to-setup-a-non-branded- el

O 2. (Ao prawded) traffic-report-in-google-analytics/ o

] 10. (not provided) /2009/google-sites-review-free-website/ & 225




Content marketing is
Concept & Context

e Concept : Y tudng phan khuc thj truong, vuot
troi doi thu va Lay dong hanh dong

 Context : An theo su kién, nglt canh va trends
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Mobile + Wearable

e \/oice search




Social distribution

* More profile and open group crawling
* Social signal is the same with backlinks

Google +1

Facebook Shares

Facebook Total

Facebook Comments

Facebook Likes
Tweets

Pinterest

-0.10 -0.05 0 0.05 0.10 0.15 0.20 0.25 0.30 0.35

Spearman Corredation - Study of Google search results

N ALINIC AT ADE MY I



Seo Company is Rebrand to Digtal
Marketing agency

* Vinalink 2008 : Content for adsense, SEO, Web
design, Market survey

* Vinalink 2012 : Digital marketing Agency, Seo
training.

* Vinalink 2014 : Marketing Strategy Consultancy,
Digital marketing training

N ALINIC AT ADE MY I



Digital Brand Building

BRANDED:

Engagement & Branding
as Ranking Signals

Tim Grice - Director of Search

R ALK ACADEMY |



Vinalink.Academy

Tham khao khéa hoc Seo Vua va sang tao Content tai
http://daotaoseo.com
http://3c.edu.vn
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